


———-s 





~——— 


TECENOLOGY DEPT, First 
A National Newspaper for Every. 


Automotive Baily N 


> oy 


Branch of the Industry 














: 13. No. 1674 Office, N. Y., N. ¥., Under Act of March 3, 1879. 
















Entered as second-class matter Aug. 27, 1925, Post 


C. W. Nash and his associates have invested 
millions in the new Nash line—a typical model 
of which, the Ambassador Twin-Ignition 
Eight, five-passenger sedan, is here shown. 


The Nash Motors Company announces today the long 
awaited new Nash. Five Series, comprising 27 models, con- 
stitute the line, which is entirely new and offers basic ad- 
vancements in body and in chassis design. Among the 
features included are slip-stream body design with V-radia- 
tor and Beavertail back which reduces 
frontal wind resistance and minimizes 
rear end vacuum “drag;”’ silent under- 





The worm gear rear drive used in 
the new Twin-Ignition Nash Ambas- 
sador, Advanced and Special Eight 
Series, improves with use and is 
very silent. 





NEW YORK, SATURDAY, FEBRUARY 27, 1932 


AMERICA TODAY 





The complete stream-lined design of the new 
Nash includes a Beavertail back —thus conforming 
throughout to aerodynamic principles. 
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slung worm gear drive rear axle, which brings the Nash 
three inches closer to the ground; aluminum alloy connect- 
ing rods which step up acceleration, and dash-regulated full 
range ride control. Nash is reported to have invested a huge 
sum in the engineering of this car and in tooling up for its 
production, in one of the most sweep- 
ing and aggressive manufacturing pro- 
grams it has ever undertaken. 





All Nash cars are equipped with Dash 
Regulated Full Range ride control. The 
driver can regulate shock absorbers to 
any degree required. 





5 Cents. $12 Per Year 





NASH § SHOWS NEW - CARS THROUGHOUT 
FIVE SERIES—$777 UP 








Without decreasing leg room, Nash, by 
reason of its new Beavertail back, is 
enabled to place the rear seat ahead of 
instead of directly over the rear axle, 
thus increasing rear seat comfort. 


Complete stream-hned design, with V- 
radiator and Beavertail back, now dis- 
tinguishes all Nash cars. This design 
reduces frontal air resistance and min- 
imizes rear end vacuum “‘drag.”’ 


The new Nash super-rigid X-Dual 
frame as used in all Nash 1932 mod- 
els. X-member extends from front 
cross member to rear frame “kick- 
up.” Practically two frames in one. 


“Centrifuse” brake drums result in 
more effective braking and reduced 
wear of brake lining and drum sur- 
face, resulting, it is claimed, in five 
times the wearing resistance. 
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And now comes Mr. Nash! Always 
in the forefront—always a lap 
ahead — always alive to what his 
dealers need to make money, this 
year Mr. Nash has made his new 


. STEEL CAP CONTROL 
line more outstanding than ever. 






For years Mr. Nash has used 
Nelson Bohnalite Pistons. Yes— 
they cost Mr. Nash more than the 
conventional heavy cast iron pis- 
ton but their use gives the Nash 
_ such superior performance. So of 
course the complete new Nash line 
is equipped with Nelson Bohnalite Pistons. This assures that hair trigger 
getaway, and the smoothest, most stimulating performance imaginable. 


Made of Bohnalite, the world’s foremost light alloy —62% lighter than 
iron—Nelson Bohnalite Pistons mean reciprocating parts are lightened 
—cooling is improved—cylinder scoring is done away with. 


Take advantage of Nelson Bohnalite Pistons. Your public know their 
_yalue. You can outsell an iron piston with ease and dispatch if you 
but point out the advantages of the light alloy product. 
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PISTONS 
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CONNECTING RODS AND 
‘PISTONS MADE OF BOHNALITE 
62% LIGHTER 
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But here is the big news! All of the 
new Nash models come equipped 
with Nelson Bohnalite Pistons plus 
the Bohnalite Connecting Rod. 
This is exclusive with Nash. Here 
is a sensation! 


Bohnalite rods are so much lighter 
than steel rods, bearing loads are 
greatly reduced, less frictional heat 
is generated—smoother, faster oper- 
ation is the definite result. Rapid 
removal of frictional heat from 
the babbitt lining of the bearings 
insures long bearing life and the virtual elimination of expensive repairs. 


THAN IRON. 


One enthusiast describes the new Nash as “the car with the velvet 
punch”, The getaway is so lightning fast it’s almost startling—yet the 
cmnqethais of a silently flowing brook is preserved. 


So you have selling facts galore, Mr. Nash Dealer—particularly in this 
combination of Nelson Bohnalite Pistons and Bohnalite Rods — truly 
another Nash sensation! ... Bohn Aluminum and Brass Corporation, 


Detroit; New York; Chicago; Cleveland; Pittsburgh. 
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Nash Adopts’ Worm 


Drive i in Three Eights 





January Production 123,075 
Units for U.S. and Canada, 
Keeping Up With December 


Passenger Car Output Below Border Shows Increase, 
With Decline in Commercial Cars; Taxicab 
Building Here Past Month Almost None 


Washington, Feb. 2 


United States 





* vehicle production in the 


and Canada in January totaled 123,075 units, 


according to figures reported to the United States Bureau of 


Census here. 


United States production alone accounted for 


119,344 units, 98,706 of which were passenger cars, 20,541 
commercial vehicles and ninety-seven taxicabs. 


The January production of 123, wi5* i 


units in the United States and Can- | 
ada compares with 123,973 in De-| 
cember, The Uniter States stone | 
in December accounted for 121 541 | 
units, as compared with 119,344 units 


in January, or a decline of 2,197 
units, Canada production in Janu- 
ary, on the other hand, totaled 
units as compared with 2,432 units | 
in December or an increase of 1,299 | 
units. 

Of the Canadian production 3,112 | 
units were passenger cars, against 
2,024 passenger cars in December 
and 619 units were trucks, as com- 
pared with 408 trucks produced in} 
December. This represents a gain 
in both divisions. In the United 
States a gain was shown in passen- 
ger car output in January with the 
figures being 98,706 against 96,753 
in December, whereas the commer- 
cial car production declined from 
23,644 units in December to 20,541 
units in January. Production of 
taxicabs in the United States was 
even more sharpy curtaied, with the 
December output of 1,144 units, the 
peak for 1931, in December, cut to 
97 in the opening month this year. 

The curtailment of commercial 
car production in the United States 
had been more or ess anticipated, | 
due to the fact that commercial car 
production in 1931 ran considerably 
ahead of registrations throughout 
the year, whereas passenger car 
production had been running behind 
Sales during the last half of the 
year, 

In the taxicab field the placing ot 
large individual orders may cause 
consideraby fuctuation in output, 
as is evidenced in the figures for 
1931, where in the month of August 
the output dropped to 104 units and 


(Cc entinecd on @ See © 10) 


LINK-BELT REPORTS 
PROFITS OF $638,974 


Chicago, Feb. 26.—Link-Belt Com- 
pany and subsidiaries (maker of 
material handling machinery) re- 
port for year ended December 31, 
1931, net profit of $638,974 after 
charges, depreciation and Federal 
taxes, equivalent after 614 per cent. 
preferred dividend requirements, to 
54 cents a share on 709,177 no par 
shares of common stock. 

This compares with $2,310,332, or 
$2.89 a common share, in 1930. 
Sales totaled $12,529,507 against $20,- 
303,901 in previous year. 

Current assets as of December 31, 
1931, were $13,849,059 and current 
liabilities $807,869, comparing with 
$15,870,939 and $1,362,195, respec- 
tively, on December 31, 1930. 
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| Tire Dealers 


‘BARRY ASSAILS SALES 
POLICIES CHANGES OF 





FARM BELT SALES 
IN JANUARY DROP 
SHARPLY FROM 1931 


New York, Feb. aia 
of new passenger cars in the agri- 


|cultural sections of the Middle West 


continued in January to show a 


sharp decline from a year ago, ac- | 
cording to the returns from‘ five | 
states in that area published in the) 


Automotive Daily News. These 
figures indicate there has as yet 
been no recovery of buying power in 
the Mississippi Valley. 


Aggregate, new car registrations 
in January in the five states of 
Missouri, Nebraska, Oklahoma, 


North and South Dakota totaled 


#406, as compared with registra-| 


tions of 9,875 in the same states in 
January of last year. This was a 
decrease of 52 per cent., one of the 
most severe declines reported by any 
mo of the country. 

issouri reported January regis- 


TIRE MANUFACTURERS»: ao of 1,561, as compared with 


in the first month of 1931, a 


decline of 21.3 per cent., the best 


New York, Feb, 26. — Martin J.|showing made by any of the five 


president of the National 
Association, attacked 
yesterday the changes in the sales 
policies of manufacturers. 

“In the last six years,” Mr. Barry 
| said, “the complexities in the tire 
distribution system have multiplied 


tremendously. It began in 1926 with 
the unfair practice of tire manufac- 
turers in making special brand tires 
for mail-order and chain stores at a 
price far below the dealers’ buying 


Barry, 


price of tires of comparable quality, | 
and more recently, with the tenden- | 


cy of selling to oil companies at 
prices which enable these companies 
to undersell dealers handling adver- 
tised brands by approximately 15 
per cent. 

“The recent revision in tire prices 
to large users of automobile tires 
will further curtail the profit of the 
independent dealers. The reduc- 
tion of 10 per cent. to the user 
means the loss of approximately 21 
per cent in the dealers’ game profit.” 


MARMON APPROACHING 
FULL 1932 PRODUCTION 


Indianapolis, Feb. 26.—Establish- 
ment of the Marmon industrial 
center and important rearrange- 
ments in the manufacturing opera- 
tions of the Marmon Motor Car 
Company to provide greater effi- 
ciency and economy in production 
are announced here by G. M. Wil- 
liams, president. At the same time 
it was announced that with inaugu- 
ration of 
setup Marmon was getting inio full 
production on its 1932 lines of cars 
this week. Unfilled orders now on 
the books are of a sufficient num- 
ber to insure full time operations 
for an extended period, it was said. 

Under the new arrangement, all 
Marmon manufacturing, engineer- 
ing, sales and executive activities 
have been concentrated under a sin- 
gle roof in Plant No. 2 of the fac- 
tory at 1001 York St. With all 
operations thus consolidated, the 
remaining portions of the large 
Marmon factory have been made 
available for rental and have been 
organized under the name of the 
Marmon Industrial Ceater. 


its new manufacturing | 


' 








states. Nebraska’s registrations last 
month totaled 1,149, as compared 


with 3,183 in the like month of last | 


wear, off 64 per cent. 
Oklahoma's January total of 1,439! 


compared with 3,029 a year ago, a| 


(Continued on Page 11) 


TAX ON ROLLING STOCK 
OF MOTOR CARRIERS IN 
VIRGINIA BEFORE HOUSE 


Richmond, Va., Feb. 26 (UTPS).— 
Wilbur C. Hall of Loudun_ has 
introduced in the Virginia House 
a bill levying a $2.50 tax on the 
rolling stock of certified motor ve- 
hicle carriers, which, he estimated, 
would yield approximately $300,000, 
to be distributed among the counties, 
cities and towns. 

The levy would be made on every 
motor vehicle carrier holding a 
certificate issued by the State Cor- 
poration Commission. It would ap- 
ply to all buses, trucks, tractor 
trucks, trailers and demic-trailers, 
and all other equipment “which 
is reasonably proper to class as roll- 
ing stock, and which has been, is 
now or shall be used in the trans- 
portation of persons or property on 
the public highways of the state.” 

The provisions of the act would 
apply to the assessment prescribed 
for the year 1933 and annually 
thereafter. 


‘STUDEBAKER SALES. 


GAIN OVER 1931 


Boston, Feb, 26.—The business of 
Studebaker automobile is well ahead 
of a year ago, according to Roy H. 
Faulkner, vice-president, Studebaker 
Sales Corporation, who addressed 
the New England sales managers 
here yesterday. 

Shipments from the factory from 
the beginning of 1932 until last 
Monday were 500 cars ahead of the 
total for the same period a year 
ago, said Mr. Faulkner, He added 
that Studebaker registrations in 
New York city up to Wednesday 
were 193 in excess of the same 1931 
period, and January sales in Boston 
were 157, aS compared to 125 in 
January, 1931. 
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‘Line Includes Four Eights 


‘And SixWith X-Dual Frames, 


Free-W heeling, Startix 


Low “Slip-Stream” Bodies, Longer Wheel Bases 


Among New Features; Prices Range 
From $777 to $2,055 


Kenosha, Wis., Feb. 26.—Four new eights and a six, 


with a total of twenty-seven 


bodies, priced from $777 to 


$2,055, compose the new offering announced today by the 


Nash Motors Company. 


‘sador Twin-Ignition Eight, 125 h. p. 
the Advanced Twin-Ignition Eight, 125 h. p., 
the Special Twin-Ignition Eight, 
Ww heel base; the Standard Straight- a 85 h. p., 
Wheel base, and the Big Six, J° h. 


base; 


REPORT ON IMPROVING 
ACCOUNTING PRACTICES 
OF DEALER AVAILABLE 


New York, Feb. 26.—How manu- 
|facturers and wholesalers are help- 
ing their retailers to put their ac- 
counting methods on a sound and 
| accurate basis is the subject of a 
report that has just been published 
by the policyholders’ service bu- 
reau of the Metropolitan Life In- 
surance Company, entitled “Improv- 
ing Dealer Accounting Practices.” 

“Many manufacturers and whole- 
salers are coming to realize that 
their own economic welfare depends 
to a considerable extent on an 
economically healthy distributing or- 
ganization,” the report states, and 
quotes Alfred P. Sloan, Jr., presi- 
dent of General Motors, as saying 
that “the strength and permanency 
of any producer must be measured 
in terms of the strength of his re- 
tailing organization.” 

Assistance to retailers on the part 


(Continued on Page 10) 


The new line includes the Ambas- 


, 142-inch wheel base; 
133-inch wheel 


100 h. p., 128-inch 
121-inch 

, 116-inch wheel base. 

In dis to the low “slip- 


stream” bodies which are used on 
all models the salient features of 
the new line include underslung 
worm drive rear axles on the three 
larger eights, X-dual type, twist- 
proof frames throughout the line, 
Centrifuse brake drums on al] but 
the six-cylinder models, Bohn alum- 
inum alloy pistons and connecting 
rods, silent synchro shift transmis- 
sions, free-wheeling, improved car- 
buretion with air-cooled gasoline 
line, dual exhaust mufflers, larger 
tires, dash control shock absorbers, 
Startix automatic starting and Bijur 
automatic chassis lubrication. 

Ambassador and Advanced eight 
models are powered by twin-igni- 
tion eight-cylinder valve-in-head 
engines with 33-inch bore and 4'- 
inch stroke, giving a piston dis- 
placement of 322 cubic inches and 
developing 125 h. p at 3,600 r. p. m. 
The engine in the Special eight line 
is a_twin- ede valve-in-head, 
with a bore of 3% inches and a 
Stroke 414 inches, giving a piston 
displacement of 260.8 cubic inches 
and developing 100 h. p. at 3,400 
r. BD Mm. 

In the Standard eight line an 


(Continued on » Page 2) 








Toledo Parts Plants Rush — 


Production on Ford Orders 


Toledo, O., Feb, 26.—The automo- 
tive plants here holding contracts 
from the Ford Motor Company for 
parts and accessories have started 
large shipments to the assembly 
plant at Dearborn. They had been 
making small shipments for two 
weeks, 

Scores of trucks loaded with the 
parts are making two-hour trips 
between the Toledo factories and 
the Ford assembly plant. Ford tele- 
phoned and telegraphed the ship- 
ping releases from three to four 
days before he started production 
of his Model A car three years 
ago, so it is anticipated by local 
automotive men that the Ford plant 
will resume operations on a large 
scale either Monday or Tuesday. 

Officials of the fifty-three plants 
here holding contracts are follow- 
ing their usual policy of refusing 
to be ‘quoted directly about their 
Ford business, but it is known that 
the largest plants have received re- 
leases for about 15,000 units each 
for a twenty-day period. Further 
orders are expected Saturday for 
next week. One instance of Ford 


giving a rush order to a Toledo 
plant for delivery next morning of 
upholstery is cited as evidence that 
the plant is ready to resume next 
week. 

Spicer Manufacturing Company, 
Libbey-Owens-Ford Glass Company 
and the Electric Auto-Lite Com- 
pany all have been adding men this 
week to take care of the Ford busi- 
ness, but executives of the plants 
will not comment concerning ship- 
ping releases. 


S. A. E. TRANSPORTATION 
SESSION FOR TORONTO 


Toronto, Canada, Feb. 26.—Sev- . 
eral hundred delegates from all 
over the continent will attend the 
transportation convention of the So- 
ciety of Automotive Engineers at 
its meeting in this city next Octo- 
ber or November, it was announced 
at the annual monthly meeting of 
the Canadian Section of the S. A. 
E. by Alex McArthur, general su- 
perintendent of the Toronto Trans- 
portation Commission. 





NEW NASH Four-passenger Cabriolet with rumble seat 
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Slip-Stream Nash Bodies 


Offer Many Innovations 


(Continued from Page 1) 


L-head straight engine is used, with 
a piston displacement of 247.4 cubic 
inches, This engine has a bore and 
stroke of 3 by 4% inches and de- 
velops 85 h. p. at 3,200 r. p. m. The 
Big Six engine is an L type, with 
® bore and stroke of 3% inches by 
4% inches, giving a piston displace- 
ment of 201.3 cubic inches and de- 
veloping 70 h. p. at 3,000 r. p. m. 
All engines have aluminum alloy 


pistons and connecting rods, rifle 
drilled, to supply lubrication to the 
wrist pins. Crankshafts in_ the 


eights are forged stee] nine-bearing 
type, with vibration damper. The 
six crankshaft is a seven-bearing 
type, also equipped with vibration 
damper. Camshafts on all models 
have six bearings. Pressure lubri- 
cation is universally used to main, 
connecting-rod, piston pins and tim- 
ing chains. In the valve-in-head 
engine valve rocker arm also is pres- 
sure lubricated. Oil temperature 
contro] devices are used in all but 
the largest model. Purolator oil fil- 
ters are standard on all engines. 
Crankcase ventilation is provided. 

Cooling systems have thermo- 
Static temperature control. Radia- 
tors are fin and tube type, with an en- 
gine temperature indicator mount- 
ed on the dash. Fue] is supplied to 
the carburetor by a mechanical 
pump equipped with strainers. 

On the smallest eight and the six, 
down-draft carburetion is used. 


Each carburetor is equipped with 
an automatic acceleration pump, 
dash heat control and air cleaner 
and intake silencer. 


The eight car- 


buretor is a dual type with dual 
manifold, and the six a single down- 
draft type. Carburetors on the two 
valve-in-head eights are up-draft 
type, with automatic acceleration 
pumps, dash heat control with air 
cleaners and intake silencers, 


Dual mufflers are used in all 
models. 
Startix, automatic starting and 


ignition switches, developed by the 
Bendix Aviation Corporation, is 
standard on all models. 

All clutches are single plate, dry 
disc type, rubber cushioned. Three- 
speed synchro-shift transmission 
is standard on all models and in- 


Ambassador 
models also have coincidental locks. | 
The new, underslung worm gear | 


axles used in the three larger eights | 
are said to make it possib) to re-/| 


|duce the overall height of the car} 


i 
without reducing head room. This| 
is claimed to give better roadability 
due to the lower center of gravity, | 
and makes it possible to cradle the 
rear seat in a position ahead of the 
rear axle instead of directly over it. 
With both front and rear seat lo- 
cated between the axles and away 
from direct axle contact, road jars 
are said to be greatly reduced. In 
addition, the reduced overall height 
| provides less frontal area with cor- 
responding reductions in wind re- 
sistance. Ribbed type rear axle 


i 


clude a specially selective cam and | 
roller type free-wheeling unit. The | 
and Advanced eight) 


| the 


|REEDER, NEW CADILLAC 
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SUCCEEDING CAMPBELL |= 
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J. F. REEDER 


Detroit, Mich., Feb. 26.—Appoint- 
ment of J. F. Reeder as advertising 


| 
| 











SPARKS from JJETROIT 


Knudsen’s Anniversary 
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Greeting Visitors 
x * * 


Our Guest Book 





Chick Gets O. K. 


Me 


“ 









Chris Sinsabaugh—Detroit Editor 





EORGE WASHINGTON’S 200th birthday is not the 
only anniversary we celebrated this week. Ten 
years ago last Tuesday, one William S. Knudsen joined 
Chevrolet as vice-president in charge of operations. A 
decade later he is president and general manager ‘of the 
same organization and with a production record back of him 
that justifies General Motors’ selection of him in 1922. 
The year before Mr. Knudsen took over his vice-presi- 


dential job Chevrolet’s production was a scant 73,000. Since 
then, under his guidance, more than seven and one-half mil- 
lion Chevrolets have come off the line. In the past five years 


production has averaged better than a million annually. 
* * me 


THERE HAVE BEEN several trade visitors of note in 
town this week who have pushed the bell on our office door. 
One of them was William J. Kirkpatrick, service manager of 
A. Schrader’s Son, Inc., of Brooklyn, whose job it is to con- 
tact the tire companies and keep them advised as to tire 


| valves and tire gauges and the like. 


In my talk with Kirk I discovered the industry as a 
whole has taken up with enthusiasm the simplification of 
valves made possible by the clever little bending device 


manager of the Cadillac Motor Car | called a converting tool, which Schrader brought out some 


Company, succeeding Trueman F. 
Campbell, who has joined the staff 


by J. C. Chick, general sales maf® 
ager of Cadillac. 


large annual advertising budget in 





housings, with semi-floating spiral 





(Continued on Page 12) 





FOUR PROBLEMS 
SOLVED FOR CAR 
DEALERS 


1. Sales are clinched more swiftly with cars that 
have the outstanding feature of Bijur Automatic 


Lubrication. 


2. Car Owner contact is insured. 


Owners come 


back for economical servicing. 


3. Experiences of car owners with the perfect func- 
tioning of a Bijur Lubricated car means more 


ae * 
same make” sales. 


4. The “trade-in” with Bijur Automatic Lubrication 


is far easier sold. 


Tell Your Salesmen to Talk About 
Bijur Automatic Chassis Lubrication 


(If Your Cars Haven’t 


It—Tell the Factory) 


Bijur Lubricating Corporation 


Long Island City 


New York 


Originators of Modern Chassis Lubrication 


the hands of a man company lead- 
ers believe is thoroughly qualified 
by previous experience for the post. 

His business career has been spent 
in the advertising field. Starting 
with the United States Advertising 
Corporation of Toledo, Mr. Reeder 
subsequently joined the staff of 
P. P. Willis, Inc., also of Toledo. 
His connection with the Campbell- 
Ewald Company dates from 1927, 
and during his service with this or- 
ganization he handled and directed 
the advertising programs of many 
of the General Motors accounts. 

Reeder is a graduate of Dart- 
mouth College, where he won con- 
siderable fame some years ago as 
a halfback on one of the best foot- 
ball teams Dartmouth ever turned 
out. 


Tied Down? 


There must be some dealer or dis- 
tributor reader of AUTOMOTIVE 
DAILY NEWS who, for reasons best 
known to himself, would like to be 
releived of all or part of the respon- 
sibilities of managing his own busi- 
ness, but who lacks just the right 
mee upes whom to place that respon- 
sibility. 


That man must first possess those 
qualities of absolute honesty and de- 
pendability which will guarantee that 
the business will be carried on 
exactly as desired by its owner. 





He must have wide experience, an 
intimate knowledge of the operating 
problems of each department, the 
ability to employ and train the right 
kind of men and the originality and 
courage necessary to develop and 
maintain an organization that can 
operate at a profit under present 
conditions. 


He must possess the mature judg- 
ment necessary to preserve satisfac- 
tory relations with customers and 
with the manufacturer, and that 
sense of balance which will avoid 
disputes and complications. 


This man is immediately available 
and can furnish references of the 
very highest order. Correspondence 
or an interview solicited and will be 
held confidential. 


Write File No. 291, 


AUTOMOTIVE DAILY NEWS, 
350 Hudson 


St.. New York City. 





of the Campbell-Ewald advertising | association. 
firm, was announced here Saturday | necessary for a tire dealer to carry twenty-two different 
'types of tire valves in stock to meet the call. 


Mr. Reeder’s appointment places | ‘ 
administration of Cadillac's; four, with the result that not only can all calls be met but 


ees 


time ago and which has been approved by the tire and rim 
Before this device came on the market it was 


Through the 
use of the bending tool, this number has been reduced to 


there has been a reduction in inventories of tubes, with both 
makers and dealers, because, with the bending tool, it is 
possible to shape a valve to the desired angle in a jiffy. 

One can readily appreciate the value of this tool, par- 
ticularly in the case of buses and trucks, where valves often 
have to be bent to meet wheel and rim conditions. 

* * ES 

ANOTHER TO SIGN our guest book was Dave Erwin, 
now advertising manager of General Motors Export, who 
ran over from New York to tell his friends here of his recent 
globe-girdling trip. 

When Erwin gave up his advertising manager’s port- 
folio with Cadillac, he joined General Motors Export, and 
was sent to South America. Before he could get acclimated 
he bumped into a rebellion there which brought about his 
return to the States. His next assignment was just as far 
away—to Japan, to handle the office opened there by the 
J. Walter Thompson agency, which was handling the account 
of General Motors Export. But the slump in export busi- 
ness brought about the early closing of this Japanese office 
and Erwin wondered how he would go home. 

Consulting the rate of exchange, he found that he could 
go the long way back, that is, via Europe, as cheap as he 
could retrace his steps, so, with Mrs. Erwin, that was the 


route he took. 
a. * 


THE PAUL PRY ASSOCIATION, that gallant band 
of newspaper men who have made previewing an art, 
unanimously approves the most recent appointment of John 
Chick, general sales manager of Cadillac, who tells us today 
that J. F. Reeder is the new advertising manager of the 
company. 

We who write have watched Reeder come along in his 
chosen profession, advertising. First with Ward Canaday’s 
United States Advertising Corporation at Toledo; then a 
term with Pete Willis in the same city, and since 1927 with 
Campbell-Ewald. With that background, it would seem to 
us that John Chick has chosen wisely. 

One of the Chicago members of the Paul Pry Associa- 
tion, Jim Braden of the Chicago Daily News, himself an 
All-American Yale football player, has a fellow feeling for 
Reeder, because the new Cadillac advertising manager made 
a reputation as a Dartmouth halfback in a year when Dart- 
mouth had one of its strongest teams. 
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Factory Compensation Plan 
Puts Premium on Con- 
tinued Service; Special 
Plant Training of Sales- 
men Latest Assistance to 
Dealer 


By CHRIS SINSABAUGH 
Pontiac, which has done a great 
deal for its dealers during the last 
year or two, is taking another pro- 
gressive step through its new pro- 


gram of providing special factory 
training and special factory compen- 
sation for dealers’ salesmen. 

According to W. A. Blees, vice- 
president in charge of sales, the 
plan is designed to give his dealers 
the advantage of the best possible 
Sales talent and to reduce the turn- 
over in sales personnel to a min- 
imum. 

The plan involves the setting aside 
in a bonus fund of $9 for each Pon- 
tiac V-Eight manufactured and $7 
for each Pontiac Six. Payment of 
the bonus is contingent upon the 
meeting of several conditions by the 
salesmen and their employers. 

The bonus is not immediately paid 
in full, During the month following 
each new car delivery, qualified 
salesmen receive $4 on a V-Eight 
and $2 on a six, The remaining $5 
per car is held for six months fol- 
lowing delivery, at which time it is 
paid, provided the salesman is still 
employed by his dealer or is in the 
employ of any other recognized Pon- 
tiac dealer. Should a _ salesman 
change from the employ of one 
Pontiac dealer to another during 
the six-month period, he is allowed 
“thirty days of grace” in which to 
make his new connection without 
jeopardizing his bonus balance. But 
if he should fail to join another 
Pontiac sales organization, the $5 
back bonus will not be paid. 

In order for the dealer's salesmen 
to participate in the plan, the deal- 
er must pay them the equivalent 
of $40 on the delivery of each new 
Pontiac V-Eight and $30 on each 
new Pontiac Six, with no trade-in 
deductions. He must pay the usual 
commissions on accessory and used 
car sales, Also, he must subscribe 
to “Sales Managers’ Sérvice,” a fort- 
nightly slide film service, conduct 
regular salesmen’s meetings, pro- 
vide each salesman with full selling 
equipment, maintain a current pros- 
pect file and require a, daily report 
from each salesman, To assure that 
the dealer is meeting all the condi- 
tions his records are checked at 
three-month intervals, 

The salesmen themselves must 
pass a standard factory examina- 
tion given by a district representa- 
tive and must keep a daily record 
of their work. A thorough course of 
sales training is conducted by fac- 
tory representatives based upon six 
small handbooks or text books. The 
handbooks are titled: “Construction 
and Specifications,” “Demonstra- 
tion Manual,” “Questions and An- 
swers,” “GMAC Time Financing 
and Selling Used Cars,” “Answering 
the Prospect’s Objections,” ‘“Com- 
parisons.” A leather binder is pro- 
vided.in which the handbooks may 
be kept for permanent reference. 
During the training course, two 
slide films are used. One covers de- 
tails of the 1932 Pontiac Six and 
V-Eight; the other explains how to 
use the sales material provided for 
the salesmen, 

Classes are conducted weekly 
for six weeks. Examination papers 
are graded at the zone offices. The 
minimum passing grade is_ 75. 
Those who fail are permitted to 
take the examination again after 
further, study. 

Pontiac’s first sales training 
courses opened early in January 
after the entire field organization 
of about 300 men had taken the 
course themselves in order to 
qualify as instructors. More than 
500 classes were being conducted 
during January and February, and 
examinations will be held in March. 
Subsequent training courses with 
new examination questions will be 
conducted for newly-enrolled sales- 
men, or for those who fail to “pass” 
in March. Eventually it is planned 
to have the dealers themselves con- 
duct the classes. The factory bonus 
is retroactive for thirty days prior 








to the date the salesman qualifies. 
| According to Mr. Blees, the fac- 
| tory bonus plan has received much 
|favorable comment from dealers 
| who report that it is attracting into 
| their service the best type of sales- 
| men, 
| “That is exactly the object of the 
| plan,” said Mr. Blees, “Our purpose 
| is to attract competent salesmen, 
| to give them a training that really 
| qualifies them to an effective sell- 
jing job, to assure them of a satis- 
factory income and so hold them 
‘in our retail organization. 
| “It is impossible for a salesman 
| to do his best work if he continually 
is worried over money matters. The 
Pontiac bonus plan should relieve 
a great deal of that uncertaifity. 
“We believe that the ideal plan 
for salesmen’s compensation is a 
combination of three elements: 
Salary, commission and bonus, That 
is the plan we follow at our factory 
retail branches, There salesmen re- 
ceive a salary of $20 per week, 3 
per cent. commission on new car 
Sales, 6 per cent. on used car sales 
with no deductions for trade-ins, 
10 per cent. on accessories and the 
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same bonus that we pay to dealers’ 
salesmen, However, at the factory 
branches we defer the entire bonus 
for six months instead of splitting 
it. The salary gives them a living; 
the commissions and bonus give 
them an incentive to effort. 

“When dealers do not pay regtlar 
salaries, splitting of the factory 
bonus offers q distinct advantage 
by providing the salesmen with an 
income during the slack selling 
season, 

“The plan is frankly an experi- 
ment,” Mr, Blees concluded. “But it 
has been carefully ‘worked out and 
if it succeeds as we hope it will the 
Pontiac dealer organization should 
enter the spring selling season with 
the best trained retail force in its 
entire history.” 

ADMIT SONS TO FIRM 

Toronto, Canada, Feb. 26.— The 
heads of Cutten & Foster, Ltd., job- 
ber for more than quarter of a 
century, in Toronto and Montreal, 
are taking their sons into partner- 
ship, and the firm in the future 
will be known as Cutten-Foster and 
Sons, Ltd. 


Deftan 


SPARK PLUG TESTER 


BAY STATE PLANNING 
PERIODIC INSPECTION 


Boston, Mass., Feb. 26.—By a vote 
of 15 to 5 the Senate ordered to a 
third reading a bill to authorize 
the periodic inspection of all motor 
vehicles and trailers, despite oppo- 
sition, which contended it would be 
placing an additional burden and 
inconvenience on motorists. 

The proposal to investigate the 
state commission on administration 
and finance through a special com- 
mittee was halted when the Senate 
accepted an adverse report on the 
order for the inquiry. 

OLDS DEALER HOST 
TO SALESMEN AT PARTY 

Jersey City, N. J., Feb. 26.—Ash- 
ley B. Dunbar, head of the Dunbar 
Oldsmobile Corporation, 3257 Boule- 
vard, treated his sales staff to a 
luncheon. The affair was held at 
the Hotel Astor in New York, and 
was given by the Olds Motor Works 
in celebration of Oldsmobile’s thir- 
ty-fifth birthday. 





Pontiac Adopts Bonus Plan to Curb Personnel Turnover 





NEW ATTENDANCE PEAK 
AT GREEN BAY, WIS., SHOW 


Green Bay, Wis., Feb. 26.— With 
an attendance reported to be in ex- 
cess of any during the last six years, 
Green Bay automobile’ dealers 
Staged a successful two-day auto- 
mobile show at the Columbus Com- 
munity Club auditorium here. 

Forty-one models were displayed 
by the following dealers: Stone 
Motor Company, Brown County Mo- 
tors, Bogda Motor Company, Mc- 
Geehan Buick Company, Cliff Wall 
Motor Sales, Buth-Golden Com- 
pany, Del Motors, Van Drisse Mo- 
tors and Pankratz Motors. 





PIERCE-ARROW EXHIBITION 
FOR BIRMINGHAM, MICH. 
Birmingham, Mich., Feb. 26.—An 
exhibition of Pierce-Arrow models, 
some of which were shown at na- 
tional automobile shows, is being 
held February 25-28 by the Pierce- 
Arrow Sales Corporation here, H. E. 


Wolfe, manager, announces, 











At last! ... a SALES and SERVICE 
INSTRUMENT for SPARK PLUGS 


The Defiance Spark Plug Tester banishes all guesswork in de. 
termining the condition of spark plugs in motors... Heretofore, 
sales and service men have had no definite reason for advising 
customers when their spark plugs should be replaced. With the 
Defiance Spark Plug Tester, convincing comparison of the old 
with the new establishes confidence, increases sales, and broadens 
the service rendered to the customer... for the customer sees 
the actual performance of his plugs as they are tested under 
compression. “Seeing is Believing”... Dealers also find that the 
Defiance Spark Plug Tester more than pays its way as a piece otf 
shop equipment in running down ignition troubles... For com- 
plete information, address Defiance Spark Plugs, Inc., 326 
20th Street, Toledo, Ohio. 





The Defiance Spark Plug Tester 
is fully covered by United States 


Cc e and foreign patents. 

















_ AUTOMOTIVE DAILY NEWS, SATURDAY, FEBRUARY 27, 1932 








BATTERY MAKERS MOVE 
TO HALT REBUILDERS 


New York, Feb. 26.—The National 
Battery Manufacturers’ Association 
is starting a movement to prevent 
junk dealers from selling batteries 
purchased by them as junk to re- 
builders whence they find their way 
back into the trade to compete with 
the sales of new batteries. 

Mr. Mowry, president of the asso- 
ciation, states that while it is fully 
realized that it is impossible to en- 
tirely stop the practice, concerted 
effort on the part of manufacturers, 
smelters and dealers will unquestion- 
ably result in greatly checking this 
recognized evil of the battery indus- 
try. He emphasizes the fact that, 
by reducing the number of rebuilt 
battery sales, it will result in im- 
proving the standards of the bat- 
tery industry, assure car owners. of 
securing dependability in the prod- 
ucts they purchase and be of ma- 
terial help to battery dealers in 
placing their respective businesses on 


a more substanial foundation. 
Mich . os 


G. T. ATKINS APPOINTED 

Camden, N. J., Feb. 26.—George 
T. Atkins has been made manager 
of the Randolph Chevrolet, at 1911- 
19 Broadway. 
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FUEL SYSTEM DESIGN 
AFFECTS VAPOR LOCK 


Washington, Feb. 26.— Extensive 
laboratory experiments made at the 
United States Bureau of Standards 
indicate that the design of automo- 


bile fuel systems has a marked 
effect in determining whether vapor 
lock, or boiling of gasoline, will oc- 
cur when using the car at any 
definite atmospheric temperature. 
Proper design and installation of 
fuel systems are of material help, it 
is said, in keeping the fuel cool and 
hence reducing the occurrence of 
vapor lock. 

Changes in the fuel system of a 
number of the new cars have been 
made for the purpose of eliminating 
vapor lock and it is believed by the 
government experts that a large im- 





provement will be noted. 


CATERPILLAR COMPANY HAS 
TRACTOR SCHOOL AT JOPLIN 
Joplin, Mo., Feb. 26.—Wallace B. 

Canfield, factory representative of 

the Caterpillar Tractor Company, 

for which the E. A. Martin Ma- 
chinery Company is district repre- 
sentative, conducted a tractor school 
here last week. Instructions cover- 


tractor machinery were given ap- 
proximately fifty tractor owners 
and operators. The Martin com- 
pany has distribution agencies in 
Joplin and Springfield. 


COMING EVENTS 





FEBRUARY 


22-27—Des Moines, Ia. Show. 

2%-March 5—San Francisco, Cal. 
bile Sa'on. Palace Hotel 

27-March 5—Albany, N. ¥. 22d Annual Au- 
tomobile Show, Albany Automobile 
Dealers’ Association, Inc., State 
Armory. 

29-March 5—Seattle, Wash. Show. 


MARCH 


3- 5—Gary, Ind. Automotive Trade Asso- 
clation, annual show. A. H. 
Travers chairman 

8- 5—Manchester, Conn. 

3- 6—Decatur, Ill. Show. 

5-13—Toronto, Can.. National Spring Mo- 
tor Show of Canada. Canadian Au- 
tomobile Chamber of Commerce, 
Celiseum, Exhibition Grounds. 

10-12—Ansonia, Conn. Show. 


OCTOBER 


3- 7—Baffalo, N. Y. National Meta) Ex- 
position, 174th Regiment Armory. 
W. H. Eisenman, 7016 Euclid Ave., 
Cleveland, director. 

38- 1—Buffalo, N. Y. National Metal 
Congress. Sponsored by American 
Society for Steel ee with co- 
operation of American Society of 
Mechanical Engineers, Institute of 
Metals and Iron and Steel Divisions 
of American Institute of Mining 
and Metallurgical Engineers, Amer- 
ican Welding Society, Wire Associa- 


Autemo- 


Show. 


that automobile dealers must realize that they are in 
the final analysis merchants of automotive transportation. 
Their jobs are only beginning when they sell a new car to a 
customer. Their real task is to keep that vehicle operating 
efficiently and economically to the entire satisfaction of the 
owner. In other words, the dealer’s job covers every phase 
of motor transportation, from the sale of: the new car ‘to 
repairs, replacements and all maintenance operations. 

J. C. Chick, general sales manager of Cadillac, recently 
made some pointed remarks to his dealers in this connection, 
and he carried his reflections on the dealer’s duty even 
further. “The prestige of a leading automobile dealer in his 
community,” said Mr. Chick, “is built on the fact that he 
renders that community a broad gauge service that cannot 
be encompassed in the term ‘automobile dealer.’ He is actu- 
ally a ‘transportation merchandiser.’ 

“He realizes that his success depends largely on the 
collective success of his fellow business men, Therefore, 
the dealer, almost without exception, will be found among 
the foremost public-spirited citizens in his community, for 
his business of transportation is so closely allied with all 
other lines of effort and industry that he is an important 
factor in virtually every civic enterprise. 

“Aside from his fundamental work of merchandising 
transportation, let us take stock of some of the public activi- 
ties of the average high-grade dealer. Usually he is active in 
a dealers’ association that is committed to the work of main- 
taining high ethical standards of business. He is a proponent 
of all better roads programs. He is a public defender against 
unreasonable legislation affecting the motorist.” 

Mr. Chick makes an excellent point. The automobile 
dealer as a merchant of transportation touches every com- 
mercial activity in his community. Nothing that occurs in 
his town or territory is without interest to the automotive 
merchant. To do his job completely he must be active in 
every civic movement and development. He will certainly 
be a member of his dealer association and contribute his 
share to seeing that the organization is on its toes and fight- 
ing for the good of the community and the protection of 


Oe” ger ae DAILY NEWS has maintained for years 


ing both operation and care of tion. 





1932 SELLING POINT 





This page is printed for the car dealer and salesman who doesnt want to miss a trick. If you 


scll any one of the leading makes of cars, you owe it to yourself to read this message carefully 





motoring interests. 
Mr. Chick has outlined succinctly the qualifications’ that | 
the successful automobile merchant must have. 


The Value of Display 


eee in this age of “ballyhoo” the conservative 
person, wearied with the unending assertions of superi- 
ority, tends to discount the value of display. Of course, 
there is a point where display, whether vocal or visual, 
becomes vulgar and annoying, thereby defeating its own 
ends. 

But in spite of our detestation of coarse ballyhoo, we 
must not lose sight of the real value of necessary display. 
Competition today is so keen that the man who fails to let 
the public know what he has to offer is going to be swamped 
by competitors who are making proper display of their 
products. 

There recently came to our attention an experiment in 
this line which is interesting, though it was not made in the 
automotive field. 

The proprietor of a drug store doubted the value of his 
window displays. He determined to put the matter to actual 
test. He removed his displays of all kinds andsimply draped 
the windows with dignified silk curtains. 

In exactly three weeks’ time the sales of the varied lines 
which now make up a drug store’s offerings dropped off as 
follows: Specialty goods, 41 per cent.; candy, 32 per cent.; 
rubber goods, 22 per cent.; toilet goods, 18 per cent., and 
patronage at the soda counter, 14 per cent. The money loss 
was more than $1,000 a week. 

Here is a vivid lesson in what happens to people who do 
pot tell the public what they have to sell. 





‘HIGH COMPRESSION—an important, easily under- 


faster pick-up, higher top speeds— 
and why they stay cooler. (More 
of the energy in gasoline is turned 
into power—less is left to be wasted 
in heat to the cooling water.) 

When you sell a high compres- 
sion motor you are doing your cus- 
tomer a favor. But remember— 
Ethyl Gasoline is the ONLY motor 
fuel of national distribution that 
will bring out the superior per- 
formance these better motors were 


stood advantage will interest every new car buyer! 





. Or YEAR competition is stiff. 
-No foolin’ about that. This year 
you won’t find customers getting 
sold because the paint job matches 
the Missus’ best dress or the radia- 


tor gadgets strike their yearning : . 
for sculpture. designed to give. 

But when you talk about the A pace] of moderately high com- 
HIGH COMPRESSION engine in pression may run fairly well on 


ordinary gasoline the day it is de- 
livered. But it won’t run long be- 
fore knock starts. The highest 
compression engines won’t run a 
mile on ordinary gasoline without 


the car you’re selling today you’re 
talking about something funda- 
mental—something you can dem- 
onstrate on the road in terms of 
performance. 
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knocking. Ethyl protects all en- 
High compression facts— gines from harmful knocks. It 
High compression squeezes more’ adds life and satisfaction to the 
work out of every drop of gasoline. use of the car AND IT ADDS 
Ft That’s why high compression en- LIFE AND SATISFACTION TO 
(=) 4 abe a faa 2 gines produce greater power than YOUR CUSTOMER LIST! Ethyl 
old-fashioned engines of the same Gasoline Corporation,” Chrysler 
| Ethyl fluid contains lead. ©E.G.c.1932. Weight. That’s why they have’ Building, New York City. 


Recommend ETHYL GASOLINE 
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O MR. C. W. NASH 


Sa STORK, according to all reports, did a very swell job. 
Our friends in the industry tell us that the five recent addi- 
tions to the Nash family are beauty-cup babies, easy on the 
eyes as a Ziegfeld gal, but bubbling over like a boy with pep 
and stamina. From their advance photos they surely look 
like heart-winners who'll be adopted as fast as they can be 
weaned. All they need is the help of selling effort. 

But, times being what they are, you'll have to do a little 
sharp-shooting—at good markets, where customers are 
buying. 

Fortunately, it isn’t hard to spot the bull’s eye of the 
Nash target! Your own car sales records show it in sharp 
focus—the city and suburbs of New York! When other mar- 
kets went cold, New York went Nash—in volume! Last year 
the city and suburbs took 20% of your output! The year 
before, you sold 16.9% of your cars here. No other manu- 
facturer of medium priced cars gets so large a portion of 
sales in New York! Although Nash sales rank eleventh nation- 
ally, in this market you are right down in the front row 
keeping company with Chevrolet, Ford, Buick and Plymouth. 
In New York, Nash is decidedly a “popular’’ car with mass 
acceptance and volume sales! 

Since New York is the big act in the Nash show—you 
might like to peek through the curtain . . . at the customers. 
The majority live in New York City. The gentlemen farmers 
and country executives of Westchester and the commuting 
belt are good buyers, but they just can’t keep up with city 
folks! The locale of city sales may be mildly surprising. 
Although Nash has a Park Avenue appearance—it does little 
business on Park Avenue. Most Nash customers don't even 
live in Manhattan! Manhattan ranks fourth among the four 
major boroughs—gives Nash fewer sales than Bronx and 


Queens, half as many as Brooklyn! (Incidentally, in 1929 


when the rich were not so poor, Manhattan rated second.) 


THE N EWS 5 NEW YORK’S PICTURE NEWSPAPER 


Tribune Tower, Chicago + Kohl Building, San Francisco + 220 EAST 42nd STREET, NEW YORK 





—blessed eventing with five new Nashes 


Of course, the rich of New York do buy some cars! But 
their sales don’t aggregate much! The top bracket neighbor- 
hoods (the over-$5,000 families) last year bought only 
16.5% of Nash cars sold in New York City! 

The common people are better customers! A careful 
check of each sale in the past three years shows that in 1931, 
57% of your cars were bought in middle-incomed neigh- 
borhoods (averaging $2,000-$4,000 annual family expendi- 
ture), in 1930, 56%, in 1929, 55%! The common people 
(and this is the crux of this message) give the majority of 
sales to Nash, in Nash’s best market... and are better 
buyers now than ever! You can sell them volume—if your 


advertising talks to them! 


Tie ro reach volume buyers—you need volume media! 
The bulk of your present advertising in “class” papers is 
concentrated in neighborhoods giving fewest sales! For in- 
stance, Manhattan, which gives least city sales, gets 42% of 
city circulation daily, 47% Sunday of your most-used paper]! 
In middle-incomed districts (giving 57% of Nash sales), 
your first paper reaches only one family in ten, your second 
paper only one family in fifteen ! 

You can get better correlation of effort with effect in The 
News! The News is New York’s favorite newspaper, gives 
majority coverage of all kinds of customers! It cross-sections 
New York, reaches more wealthy than any other ‘class” 
paper, can build prestige, if you want prestige! It also reaches 
the majority of middle-incomed volume buyers—and can 
deliver sales, if you want sales! It is particularly desirable 
for Nash, because both of us do most business with ordinary 
families in the outlying boroughs, and most of our customers 
are mutually middle class! To top it off, The News does 
business at rock-bottom cost! For larger Nash sales in your 


best market, we recommend that you recommend The News! 














The 595 Diamond-T is 
the lowest priced Truck 


ever built by a recognized exclusive truck manufacturer. 
with an engine built exclusively for truck service. 
with a BIG, 228-cu. in. 6-cylinder engine—33%" x 414. 


with a seven-bearing crankshaft and 60 honest truck 


horsepower. 


with positive front gear drive for camshaft, water 


pump, generator and accessory shaft. 
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The *595 Diamond-T is 
the lowest priced and 
the only Truck 


with style which sets the standard. 
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thousands of owners in millions of miles of service. 
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The Market 


O ONE passenger-car has any monopoly 
in the low-priced market today. 

NOW the low-priced truck monopoly is 
broken! 

Last year two makers alone sold 238,454 
light trucks—over a hundred million dollars 
worth of business. 

Thousands upon thousands of dollars worth 
of it right out of YOUR territory! 

Many of your passenger-car customers are 
truck buyers. 

Why hand this business to your competitor? 
You can sell these customers more readily than 
he ‘can. Until NOW you have not had the 
merchandise with which to compete. 


Here itis! 
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The Opportuni | 
he Opportunity New 11/2 ton Model!-210 


S great $595 Diamond T was especially 


designed and priced to let you meet this 
market 
—with better specifications " 
—with better profits-per-sale 
—with no increase in investment 
—and with no increase in overhead 
oe 
It has everything a truck ought to have— 
and it’s the only truck in its price field that has! | 
Certainly you can sell it! | 


You can sell it to the most responsible buyers 
in your town—the business men—who need * (Standard chassis, at the factory)e 





a real truck at a minimum investment. 
- EW 3-TON NEW 4-TON 
Write or wire in NOW, and let’s do some- “ow 2 Oe ” aia ake senaiitee tn 
thing together about this job of making busi- <= , 
ness a whole lot better! $995 $1595 *$1995 
¥, West 26th Street, CHICAGO, | (standard chassis at factory) Pe aT OT i ’ aa 





The Handsomest Truck in America’’ 
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REPORT ON IMPROVING - 


ACCOUNTING PRACTICES 
OF DEALER AVAILABLE 


(Continued from Page 1) 


of manufacturers or wholesalers who 


supply them with merchandise was 
limited originally largely to prob- 
lems of selling. Such aid has been 
considerably broadened in recent 
years, according to the report, One 
of the more important of the newer 
activities is assistance in account- 
ing—a service “based on the prin- 
that intelligent management 
in any field of endeavor requires 
adequate, prompt information on 
current and past operations,” 

Other factors cited by the report 
{s contributing to the development 
of an accounting service for re- 
tailers are the need for better rec- 
ords when computing taxes, and the 
importance to the dealer of having 
a detailed picture of his conditions 
at any time so that his current 
financing and banking relations 
may be improved. 

Among the varied aspects of the 
movement that are dealt with in the 
report are the types of businesses 
rendering an accounting service, the 
nature and extent of the help given, 
accounting manuals, the basis on 
which the service is rendered, 
methods of securing dealer partici- 
pation, and a description of results 
secured by a number of companies. 
Twenty-five firms contributed their 
experiences. 


REWARDS ARE OFFERED 
FOR DE SOTO PICTURES 


ciple 
















Detroit, Mich., Feb. 26.—Seeking | 


dramatic and unusual protographs 
of the 1932 De Soto six for use in 
advertising and publicity, Roy C. 
Hayes, publicity director for J. Stir- 
ling Getchell, Inc., Detroit, an- 
nounces a generous reward plan. 

For a picture accepted and used 
foi De Soto advertising purposes 
$100 will be paid, and for one ac- 
cepted and used for publicity pur- 
poses $25 will be paid. 

Pictures of the 1932 De Soto six 
with outstanding personalities, gen- 
eral news pictures and shots that 
illustrate the advantages of Floating 
Power, automatic clutch, free whee!- 
ing, safety steel body and X-girder 
braced frame are suggested. 


TRAER, IA., CAR DEALERS 
TO STAGE SHOW IN MAY 
Traer, Ia., Feb. 26.— Automobile 
dealers are to stage a show, May 17 
to 21, which will take on the form 
of a frolic and demonstration. With 
show dates so far advanced, an- 
nouncement has been made that 
three-fourths of available space has 
been sold. While automobiles will 
be the principal item of concern, 
attractions, exhibits and entertain- 
ment are being Planned. 


GOELZ OFFERS CUP 

Union City, N. J. Feb. 26. — To 
stimulate enthusiasm at the coming 
Automobile Show at Columbia Park 
the week of March 7 to 12, Herman 
Goelz, sales manager to the B. D. L. 
Motor Corporation, Chevrolet deal- 
is offering a silver loving cup to 


er, 
the salesman in his organization 
registering the most sales at the 
show. 


Wonderful Opening 
Unusual Opportunity 


for the right type of man to 
become financially interested as 
part owner in a growing, high 
grade automobile dealership 


handling the finest type of mer- 
chandise 


and doing a large 
service business in a fine loca- 
tion. 
Cream of Chicago territory 
this line. 
Our franchise is a good one. 
If interested reply at 
appointment. 
Box 292, 
Automotive Daily News 
350 Hudson St., N. Y. 


for 


once for 
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MAJOR SPECIFICATIONS AND MECHANICAL DETAILS 
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c = +o ° Prac} a 

ia L Bele) & ales] * ay . 

Make and Model | 5% BS esis! “g se |ae| = za 3 

aes oe PMs! to Ss | és » = = 

@ A aa a Pm ge a 36 = fs 6 3 

Bs as SEIO| am | £ |oa| & zs | 5 
Auburn 8-100 |} —— | 127-136 | Lye | Dole | L | 8,3 x4% | 2686; 5.26 | 288 | 98@3400 |*Alum |5| Pur No | Str No 
Auburn 12-160 [ me | 133 | Lyc | Dole _ | O |12) 3%x4% | 391.0 | 5.50 | 46.8 | 160@3400 |*Alum | 4] Pur Ste | Str — 
Austin ($1130 | 7% |Own | —— —s|L 14/2.2x3 | 456) 510; 78 | 13@3000| Alum |2|— —|Til No 
Buick 32-50 | 3450 | 114. | Own | Bish-Bab | O | 8 | 2}§x44 | 2304 | 465 | 27.61 | 78@3200 | c Ct I |5|AC AC|Mar AG 
Buick 32-60 3980 | 118 | Own | Bish-Bab |O | 8 | 3yx45¢ | 272.6 | 4.63 | 30.02 | 90@3000 | c 15 | AC AC|Mar ac 
Buick 32-80 4450 | 126 | Own | Bish-Bab |O | 8 | 3y%x5 | 344.8 | 4.40 | 35.12 | 104@2900 | OI 5|AC AC|Mar Ac 
Buick 32-90 -_ __| 4565 | ia _134 | Own, | Bish-Bab / | oO | 8 | 3y%ox5 | aT | 4.40°| 35.12 | 104@2900 | cr 5 | AC AC | Mar AC 
Cadillac 355 B |}—— | 134-140 | Own | Har ;L | 8 | 33gx44¥ | 353.0 | 5387 36.4 | 115@3000 | CI ]3]AC AC|Own AC 
Cadillac 370 B |} ——| 134140 | Own | Har | O |12| 3%x4 | 368.0); 5.30 | 46.9 | 135@3400 | CI |4|Cuno AC|DL Ag 
Cadillac 452 B | ——|__143-149 | Own | Har 1O |16|3 x4 | 452.0; 5.36 | 575 | 165@3400 | cr |5|Cuno AC|DL Ac 
Chevrolet _ [— | 109 | Own | No | O | 6 | 3%ex3% | 194 | 5.20 | 263 | 60@3000/ cr [3] — —|Car AC 
Chrysler 6 | 3205 | 116. | Own | Yes [Lo | 6 | 3%4x4% | 223.9 | 5.35 | 25.35 | 82@3400 | Alum |4| Yes Yes | B&B Yes 
Chrysler 8 | 3960 | 125 | Own | Yes |L | 8| 3%x4% | 298.6 | 5.20 | 33.80 | 100@3400 | Alum |5| Yes Yes/|Str Yes 
Chrysler Imp. 8 4645 | 135 Own | Yes ;}L |8{| 3} 2x5 | 384.8 | 5.20 | 39.20 | 125@3200 | Alum | 9| Yes Yes | Str Yes 
Chrysler Imp. 8 cus. | —— |! 146 | Own | Yes [L |8|3%x5 | 384.8 5.20 | 39.20 | 125@3200 | Alum |9]| Yes Yes | Str Yes 
Cord (Fr. Wh. D.) | 4620 | 137%! Lye | Dole |L | 8 | 3%x4% | 298.6 | 5.25 | 338 | 1153300 |*Alum |5| Pur AC | Sch No 
De Soto Six | 3008 | *174%4| Own | Yes | L EOE | 211.5 | 5.35 | 25.35 | 75@3400 |*Alum [4| Yes Yes | B&B Yes 
De Vaux 6-80 | 2810 | 114 | Hall | Dole ;L | 6 | 33x | 214.7 | 5.20 | 27.34 | 75@3600 | Alum | 4 | — Yes | Til AC 
Dodge Six | 3179 | 114%, Own | Yes [L | 6]. a | 217.7 | 5.35 | 25.35 | 79@3400 | Alum |4| Yes Yes | Car Yes 
Dodge Eight —_| 3617 | 122 | Own | Yes iL |8|3%x4% | 282.1 | 5.20 | 33.80 | 90@3400 | Alum |5| Yes Yes|Str Yes 
Essex-Gr. Su. 6 | — | 113 |jOwn | —— ;L | 6; 2$8x4%4 | 193.0 | 550 | 20.7 | 70@3200| Alum |3|No Ste | Mar AC 
Ford A | 2375 | 103%; Own | —— [L |4 13% ~x4% | 200.5 | 422 | 24.03 | 40@2200 | Alum | 3 | — — | Zen _ 
Franklin Airman | — | 132 |*Own | — ;O !6 | 3%x4% —- | — = | 100 \*Alum | 7 | Yes —|Str Yes 
Franklin V-12 | — | 144 |*Own | — {LV j12/3%x4% | ——-| — | — | 150@3100;—— |-|— - | = = 
Graham 6 | 113 | Own | Yes iL ; 6; ; 3igx4% 207 | 545 | 23.4 | 70@3200 |*Alum | 7 | — AC | Sch AC 
Graham, BI-Str. | 3665 | _123_ | Own | Bish-Bab |L_ | 8! 3%x4 | 2454 | 6.50 | 31.25 | 90@3400 |*Alum |5|AC  AC|DL AO 
Hudson Greater 8 B | |119-126-132 |;Own | —— ae ae } | 3 x4¥ | 254.1 | 5.80 | 288 | 101@3600 | Alum |5|No Ste | Mar AC 
Hupmobile 216 | —— 116 | Own | Bish-Bab  L | 6 | 3%x4% | 228.1 [ 5.00 | 27.34 | 75@3200 |*Alum | 4 | ** Ste | Str AC 
Hupmobile 222 13 122 | Own | Bish-Bab /L_ | 8 | 2¢§x4% | 250.7 | 5.40 | 27.61 | 93@3200 | Alum |5| Pur Ste|Str AC 
Hupmobile 226 | 3 3755 | 126 | Own | Bish-Bab | L_ ! 8 | 3rx4% | 279.9 | 5.47 | 30.10 | 103@3200 | Alum | 5! Pur Ste| Str AC 
La Salle 345 B | — —! | 130-136 | Own |_| Har iL |8| } | 3%x4t | 353.0 | 5.38 | 364 |115@3000 CI {3{AC AC | AC | Own AC 
Lincoln V-8 |5430| #136 | Own | Yes }L ‘L | 8! 3'%x5 | 384.0] 523 | 39.2 | 125 | Alum | 5 | No AC | Str AC 
Lincoln V-12 | 5750 | —s145 =| Own | Yes | L (12 (3% x4%4 | 448.0 5.25 | 50.7 | 150@3400 | Alum | 7 | No AC |Str Ac 
Marmon 8 | 3500 | 3 125 | Own | Yes |L ; 8] 3144x4% | 315.2 | 5.50 | 33.8 | 125@3400 | Alum | 5 | Flo —|— _ 
Marmon 16 | 5360 0 | 145 | Own | Pines 1}O {16} 3%x4 | 490.8 | 6.00 | 62.5 | 200@3400 | Alum | 5 i AC | Str AC 
Nash Bix Six — | 116 | Own Bish-Bab  |L_ | 6 | 3%x4% | 201.3 | - [ san - | —— | 70@3000 Alum |7| Pur Yes/|Str Yes 
Nash Stand. Bight | — | 121 | Own Bish-Bab |L |8|3 x4% | 2474 | ——|—— | 85@3200 \*Alum |}9| Pur Yes | Str Yes 
Nash Spec. Eight — | 128 | Own Bish-Bab | O | 8 | 343x4% | 260.8 —— | —— | 100@3400 |*Alum |9j| Pur Yes | Str Yes 
Nash Adv. Eight — | 133. | Own Bish-Bab |O /|8 | | | 322.0 | —— | —— | 125@3600 |*Alum |9j| Pur Yes | Str Yes 
Nash Ambas. Eight|—— | —142_ | Own | Bish-Bab | O | 8 | 3%x4% | 322.0 | —— | —— | 125@3600 |*Alum |9| Pur Yes | Str__ Yes 
Oldsmobile F-32 | 3035 | 116%4; Own | No oe 6 i: zs sx4% 213.3 | 5.80 | 263 | 74@3200|CI1 |4|AC AC|Str AC 
Oldsmobile L-32 | 3165 | __ 11614) Own | No |L |8|3 x4% | 2403 | 5.90 | 288 | 87@3350|CI |5|AC  AC|Str_ AC 
Packard Twin Six | 5225 | 142-147. | Own | Yes ;L [12 | 3y~x3%q | 390.0 | 6.00 | 50.6 | 150@3600 |*Alum |4| No  Yes| Own AC 
Packard Stan.8 | 4570 | 130-137 | Own | Yes |L | 8 | 3y%x5 | 320.0| 6.00 | 32.5 | 110@3200 i*alum |9| Yes Yes|Own AC 
Packard De L.8 | 5045 | 142-147 | Own | Yes {|L |8|3%x5 | 3848 6.00 | 39.2 | 135@3200 \*Alum |9| Yes Yes | Own AC 
Packard Light 8 | 4115 |  ——-:127%| Own_| Yes {L | 8 | 3y%x5 | 320.0 | 6.00 | 32.50 | 110@3200 |*Alum |9| Yes Yes | Own AC 
Peerless De L. Mas.| 4521 | 125_|Con | Bish-Bab |b | 8 | 3%sx4% | 322 | 5.00 | 3645 | 115@3200|"Alum |5| Pur AC | Sch AC 
Peerless Custom 8 | 4766 | _138 | Con_| Bish-Bab | L_| 8 | 3%x4% | 322 | 5.00 | 36.45 | 120@3200 “Alum | 5 | Pur AC | Sch__ AC 
Pierce-Arrow 54 — | 137-142 | Own | Pines |L | 8 | 344x434, | 366 | 5.05 | 39.2 | 125@3000 |*Alum |9 | Pur Ste } Str AC 
Pierce-Arrow 52 ——j| 142-147 | Own | Pines L 12 | 3x6 | 429 | 5.05 | 546 | 150@3200 |*Alum |7| Pur Ste/|Str AC 
Pierce-Arrow 53 | —— | 137-142 | Own | Pines L {12 | 3% | 398 | 5.05 | 50.7 | 140@3200 |*Alum | 7/| Pur _ Ste | Str AC 
Plymouth —_—_| 2690 )| 109 | |} Own | — [L\ 4] aaa % | 196.1 | 4.90 | 21.03 | 56@2800 |*Alum | 3 | — AC | Car Yes 
Pontiac 6 | —— | 114 | Own | —— | L | 6 | 3y%x3% | 200.0 | 5.10 | 263 | 65@3200 | CI |3)|— AC | Mar Yes 
Pontiac V-8 =| — | 117 | Own | — | H_ | 8 | 3x6x3% | 251.0 | 5.20 | 37.8 | 85@3200|; cr |3|— AC | Mar Yes 
Reo Royale 8-35. | 4650 | 135. | Own | Pines ;L | 8] 3%6x5 | 358 | 5.30 530 | 3648 | 125@3300 | Alum |9| Han AC|Sch Own 
Reo Royale 8-31 =| 4375 | 131 | Own | Pines |L |8|3%x5 | 358 | 5.30 | 36.48 | 125@3300 | Alum |9|Han AC|Sch Own 
Reo 8-21 | 3610 121 | Own | Yes 'L | 81/3 x43, | 268.6 | 5.37 | 28.8 | 90@3300 Alum |5|Han —!|Sch Un 
Reo 6-21 | 3525 121 | Own Yes |L [6] 3%x5 | 2683 | 5.30 | 27.3 | 85@3200 | Alum |7| Han —|Sch Un 
Reo Fly. Cloud 6-25 | 3950 125 | Own Yes iL |6/3%x5 | 2683 | 5.30 | 27.34 | 85@3200| Alum |7|Han VS|Sch Un 
Reo 8-25 | 4050 | 125 | Own | Yes [L | 8|5 x4% | 2686 | 5.37 | 288 | 90@3300 |*Alum |5|Han VS|Sch_ Un 
Rockne 6-65 | — | 110 | Own | Dole |} L | 6 | 3%x4% | 189.8 | 5.20 | 23.4 | ~65@3200 | CI 14/— Ste | Str No 
Rockne 6-75 |— | 114 | Own | Dole |L |! 6| 3%x4% | 205.3 | 5.10 | 254 | 72@3200; cr |4)/— AC | Str No 
Studebaker 6-55 | 3150 | 117 | Own Dole L | 6 | 3%4x4% | 230.0 | 5.00 | 25.4 | 80@3200| CI |4j|No _ Ste | Str No 
Studebaker Dict, 62 | 3240 | 117 | Own Dole L | 8 | 34x3% | 221.0 | 5.00 | 30.0 | 85@3200 | CI |9 | Pur me | Str Ac 
Studebaker Com. 71) 3545 | 125 Own Dole {L | 8 | 3px4% | 250.4 | 5.15 | 30.0 | 101@3200 |*Alum | 9 | Pur te | Str AC 
Studebaker Pres. 91 4260 | 135: | Own Dole |L | 8]: Yaxda | 337.0 | 5.10 | 39.2 | 122@3200 |*Alum | 9 | Han ate | Str AM 
Stutz LAA | 4383 | 127%, Own | —— ;O | 6 | 35x44 | 241.5 | 5.50) 273 | 85@3150 "Alum |7| Pur  AC| Zen Un 
Stutz SV-16 | 4885 | 1342-145 | Own — iO .18i sexate | 322 | 5.50 |.36.4 | 113@3300 |*Alum |9j| Pur AC| Zen AM 
Stutz DV 32 | _5281_| 134%-145 | Own | Bish-Bab | O | 8 | 3%x4¥ | 322 | 5.10 | 36.4 | 156@3900 |*Alum | 9 | Pur_ Ste | Sch__ AC 
Willys-Ov'land 6-90 | 2824 | 113 Own | — | L | 6 | 344x3% | 193.0 | 5.26 | 25.35 | 65@3400| CI |4|]No AC | 7 Ti 
Willys-Ov'land 8-88 | —— | 121 |Own j| — \L |8|3%x4 | 245.4] 5.26 | 31.25 | 80@3200;crI |5|No # AC| Ti AC 
Willys-Kni, €6-D | —— | 121 |Own | — 1K | 6 | 339x434 | 255.0 | 5.50 | 27.34 | 87@3200 |*Alum | 7] Yes’ Til | Fi AC 
Willys-Knight 95 | —— | 113 |Own ‘|| — |K | 6| 24x45 | 177.9 | 5.55 | 20.70 | 60@3400 |*Alum |7| Yes AC | 7 Yes 

PATERSON TRADE GROUP GC. M. OF CANADA PARTS 


J anuary Production 123,075 


Units for U. S. and Canada 


(Continued from Page 1) 


climbed to the peak of 1,144 unitsin December, 





~— 





1930, 
Tots al. 

January 273,221 
February 330,414 
March .ccce 396,388 
April 444,024 
May 420,027 
June 334,506 
mee “easaas 265,533 
August oe 224,368 
September 220,649 
October 154,401 
November 136,754 
December 155,701 
Total (yr.). 3,355,986 

1931 
January 171,848 
February 219,940 
March 276,405 
eee 336,939 
De <éccese 317,163 
anne -exaena 250,640 
Mt so ceneas 218,490 
August fi 187,197 
September 140,566 
Ov tober 80,142 
November 68,867 
December *121,541 
Total (yr.).*2,389,738 

1982 


January ...° 119,344 


--UNITED STATES 





comm, 


Pass. Taxi- 
Cars. Trucks cabs 
232,848 39,406 967 
279,165 50,398 851 
329,501 65,466 1,421 
372,446 71,092 486 
360,928 58,659 440 
285,473 48,570 463 
221,829 43,328 376 
183,532 40,450 386 
175,496 44,223 930 
113,226 40,593 582 
100,532 35,613 609 
120,833 33,443 1,425 
2,775,809 571,241 8,936 
137,805 33,531 512 
179,890 39,521 529 
230,834 45,161 410 
286,252 50,022 665 
271,135 45,688 340 
210,036 40,244 360 
183,993 34,317 180 
155,321 31,772 104 
109,087 31,338 141 
57,764 21,727 651 
48,185 19,683 999 
96,753 *23,644 1,144 
1,967,055 %416,648 6, 035 


98.706 20,541 97 


oH—-CANADA 


Pa 
Total 
10,388 
15,548 
20,730 
24,257 
24,672 
15,090 
10,188 
9,792 
1,957 
4,541 
5,407 
5,622 


154,192 125 


6,496 
9,871 
12,993 
17,159 
12,738 
6,835 
4,220 
4,544 
2,646 
1,440 
1,247 
2,432 


$2,621 


3,731 


3,112 





= 
ssenger 
cars Trucks 
8,856 1,532 
13,021 2,527 
17,165 3.565 
20,872 3.365 
21,251 3,421 
12,194 2,896 
8,556 1,632 
6,946 2,846 
5,623 2,334 
3.206 1,335 
3,527 1,880 
4,225 1,397 
25,442 28,750 
4,552 1,944 
7,529 2,342 
10,483 2,510 
14,043 3,116 
10,621 2,117 
5,583 1,252 
3,151 1,069 
3,426 1,118 
2,108 538 
761 679 
812 435 
2,024 408 
65,093 7,528 


PROTESTS LEGISLATION 
Paterson, N. J., Feb. 26—At a 
meeting of the Paterson Automo- 
bile Dealers’ Association, held at 
the Alexander Hamilton Hotel the 
160 members present went on record 
as protesting any legislation having 
for its object the ousting of State 
Motor Vehicle Commissioner Harold 


G. Hoffman, and a telegram to that 

(effect was forwarded to Gov. A. 
| Harry Moore by President Thomas 
J. Brogan, Jr. , 


ULLMANN IS WASHINGTON 
DE VILBISS REPRESENTATIVE 





Toledo, O., Feb. 26.—J. S. Ullmann 
has been appointed Washington 
representative of the -De Vilbiss 
Company, Toledo, manufacturer of 
air compressing and spray-painting 
equipment. He is located at 4000 
Cathedral Ave. Mr. Ullmann is fa- 
miliar with the District of Colum- 
bia, 
previous + RARER IE in Baltimore. 


CLASSIFIED ADVERTISEMENTS 
IN THE AUTOMOTIVE DAILY 
NEWS BRING RESULTS 


as he served it through his} 








HEADS HEAR HERRING 


Toronto, Canada, Feb. 26.—Will- 
iam C. Herring, general sales man- 
ager General Motors of Canada, 
Ltd., was guest speaker at an in- 
teresting gathering in Hamilton on 
Wednesday when members of the 
Toronto club of parts and service 
managers of General Motors of 
Canada dealerships met with the 
membership of the Peninsula Club, 
comprised of Hamilton district parts 
and service managers. 

A number of Toronto and Ham- 
ilton dealers, as well as officers and 
representatives of the G. M. Tor- 
onto zone, were present. 


MUNROE AT CHARLOTTE, N. C., 
CHRYSLER DEALER SESSION 
Charlotte, N. C., Feb. 26.—Chrysler 
automobile dealers of the Charlotte 
territory met in a sales conference 
here with W. T. Hoppe, president 
of Hoppe Motors Corporation, dis- 
tributor, to hear S. W. Munroe, gen- 
eral sales manager of the Chrysler 
Sales Corporation. Approximately 
seventy-five dealers and their sales 
managers attended this meeting. 
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wl g 
Make and Model| 2» §& e |¥ es 
- — ad oe 
om an rj T kta 
ER &% a|é| ™™ a3 
Auburn 8-100 | Chain Del-R | Del-R-S Long | D | 3 | SM-LGS-F | U | Col | *4.70 | M Ross | S 563%, | Own’ | Bijur | 17x6.00 
Auburn 12-160 | Link Del-R |*Del-R-S Long | D13| | 3 | SM-LGS- oe M!Col %% | *4.55 | Bendix Ross | S 5634 | Own | Bijur |*17x6.00 
Austin - | Gear Aut-L |*Aut-L Rock | WG| 3 | — |S] Sal % | 525|M  Say-B | Cant Ai Own | Al-Z | 18x3.75 
Buick 32-50 | Tex Del-R | Del-R *Own | O |3|SM-BW-F |O | Own 4 | 460) Own #£Sag|S56 | Try -Z | 18x5.5 
i 1 g | yon Al-Z 18x5.50 
Buick 32-60 | Tex Del-R | Del-R *Own | O | 3 | SM-BW-F O | Own % | 4.54 | Own Sag S$ 55% | Own | Al-Z | 18x6.00 
Buick 32-80 | Tex Del-R | Del-R *Own! O | 3 | SM-BW-F O | Own % | 4.27 | Own Sag | S 587%, | Own Al-Z | 18x7.00 
Buick 32-90 =| Tex__—Del-R_| Del-R_ *Own | O | 3 | SM-BW-F | O | Own % | 4.27 | Own Sag | S 58% {Own | Al-Z | 18x7.00 
Cadillac 355 B | Morse Dcl-R | Del-R Own | O | 3 | SM-F |S Own % | 440 ,OwnM Sag|S58 | Own | Alem | 17x700 
Cadillac 370 B | Morse Del-R | Del-R Own , O |3 | SM-F |S | Own % | 480 ,Own M_ Sag } S58 |Own | Alem | 17x7.50 
Cadillac 452 B | Morse_ Del-R | Del-R Own O |3 | SM-F |S | Own % 4.64 | Own Sag | S60 | Own | Alem | 18x7.50 
Chevrolet =i — __—Del-R |*Del-R_ Own | O | 3 | SM-F_ |—|Owh % | —f-— Sag |S 54 |—— | Alem | 18x5.25 
Chrysler 6 | Chain Del-R | Del-R *“— |O |3|—PF | —| Own % 4.60 | H Own | S 53% |—— | Alem | 18x5.50 
Chrysler 8 | Chain Del-R | Del-R —|/O/|}4|/—F |—| Own % | 430 |H Gem | S 54% | — | Alem | 17x6.50 
Chrysler Imp. 8 | Chain Del-R | Del-R "—-|O|4|—F |— Own % | 410 | H Gem | S 57% | ——_ | Al-Z_ =| 17x7.00 
Chrysler Imp. 8 Cus.! Chain Del-R | Del-R .. | o|4|—F |—| Own % | 410 ;|H Gem | S 57% | — | Al-Z | 17x7.50 
Cord (Fr. Wh. Dr.) | Link _Del-R |*Del-R_ Long | D [3 | ——_ | * {Col P| 480 | H Gem |S 62 | Own | Bijur_| 18x7.00 
De Soto Six | Chain Del-R | Del-R_ *Own | O |3|——F |S|Own % | 462 [H Own |S 53% |—— _| Alem _ | 18x5.25 
De Vaux 6-80 | Morse Aut-L |*Aut-L Borg | W | 3 | — |S ‘AD % | 440/M tW |S 54% | Tryon | “AI-Z | 19x5.25 
Dodge Six | Chain Del-R | ‘—|O |3|—PF |—| Own % 4.60 | H Own | 8 54% |—— | Al-Z | 18x5.50 
Dodge Eight _ | Chain Del-R | Del- R *-.|O | 3 oe | —\ Own % | 410 |H Gem |S55 | — Al-Z | 18x6.00 
Essex Gr. Su. 6 | Morse Aut-L |*Aut-L-S Own | O | 3] SM-WG-F |S | Own % | 4.63 | Bendix Gem | S 54% | Own | “Alem | 18x5.25 
Ford A | Var _Own |*Own Own ! O | 3 | — _ |S [Own ™% | 378[M Gem | STr39| Own | Al-Z_| 19x4.75 
Franklin Airman | Chain Del-R “Del-R-S — | —|3|SM-BW-F |—|— % |——j/|H —|H a | — | Al-zZ | — 
Franklin V-12 | Chain Del-R |*Del-R-S — | —|-|SM-BW-F | —| — geersi —|}—I-—s | — —~Ss«édw6b——-—s=¥sn 
Graham 6 | Link Del-R | Del-R Long |WG|3|WG-F |Uj|Sal % | 445 |H ~ Ross | S54 | ERS | Al-Z | 17x5.50 
Graham, BL-Str. | Link Del-R | Del-R Long | WG]! 3 | SM-WG-F _ | s | Sal % | 430!H Ross |S 54 |! ERS | Al-Z | 17x6.00 
Hudson Greater 8 | Morse Aut-L *Aut-L-S Own | O |3 | SM-WG-F |S | Own % | 14.63 | Bendix Gem |S 54% | Own | ‘Alem |*17x6.00 
Hupmobile 216 | Chain Aut-L |*Aut-L-s Borg |WG| 3 | SM-WG-F | Mj) Spic % | 454 M Ross S53 | Tryon. Al-Z | 18x5.50 
Hupmobile 222 | Morse Aut-L *Aut- L-S Borg | WG| 3 | SM-WG-F | U|Own % | 436 M Gem |S 57% |—— _ =| Al-Z_=| 17x6.00 
Hupmobile 226 | More Aut-L |*Aut-L-S Long | D 13 | SM-DG-F }U | Own % | 436 M Gem | S 57% | — | Al-Z | 17x6.50 
La Salle 345 B_ | Morse Del-R | Del-R Own O | 3 | SM- I ‘S; Own % | 460° Own M Sag | S58 | Own Alem | 17x7.00 
Lincoln © V-8 | Chain Aut-L | Aut-L Long | O | 3.| SM-F |S | Own F | 458 |\*Bendix Own |S 62. | Own | Alem | 18x7.00 
Lincoln V-12 | Chain Aut-L | Aut-L Long! O |3/|SM-F | S | Own F | 4.58 "Bendix Own |S 62 | Own | Alem | 18x7.50 
Marmon 8 | Diam  Del-R | Del-R “__ | —|3| SM |S Spic % | 4.08 | Bendix Ross |S57.|—— | Alem | 18x6.00 
Marmon 16 ____| Diam _ Del-1 -R Del-R_ _*Rus- | M|3/|SM wach Ss x. % | 3.78 | Bendix Ross |S 59% | — | Alem 18x7.00 
Nash Big Six oe —j|—s —|— |- | S-M-F “Tim” | 4.70; M —=——« Ross | —— | —— | Alem | 18x5.25 
Nash Stand. Eight — — |—s | — | - | §-M-F | Tim | 445 | M Ross —_ | — Alem 18x5.50 
Nash Spec. Eight — ‘_ | ——-§ —|— |-|S-M-F — ae Tim 4.43 | Bendix Gem — —. Bijur | 17x6.50 
Nash Adv. Eight — *——_ | —-S —j|— |-| S-M-F — | Tim 4.50 | Bendix Gem| —— — Bijur | 18x7.00 
Nash Ambas. Kight|—— ae | ojo |e} S-M-F _|—1| Tim 4.50 | Bendix Gem —— ase Bijur 18x7.00 
Oldsmobile F-32 | Chain Del-R | Del-R Borg | M/|3)|SM-BW-F | S| Own % | 456 | Bendix Sag S 54'2 | Tryon | Al-Z | 17x6.00 
Oldsmobile L-32 i _| Chain _ _Del -R Del-R Borg | M | 3 | SM-BW-F_ |S Own % | 4.77 | Bendix Sag S 54% | Tryon | Al-Z | 17x6.00 
Packard Twin Six " Morse —' = Long | O |3]SM ~ |— Own % — |}M Own S 60% |Own | — 19x7.00 
Packard Stan. 8 | Morse NE | Dyn Long ;| O | 4{SM |M Own % 466 |M Own | S 601% | Own | Bijur | 6.50x19 
Packard De L. 8 Morse NE | Dyn Long | O |4|SM |M Own % 4.66 | M Own | S 60% | Own | Bijur | 7.00x19 
Packard Light 8 | | _Morse _ = NE | Dyn *Long oO 3 SM 5 M Own Vy 466 | M Own |S 56 | Own | Alem | 17x6.50 
Peerless De L. Mas. | Morse Aut-L |*Aut-L Rock |WG| 3 | WG-F |S); Sal %% | 445 | Bendix Ross | S 60 | Rub B | Alem | 31x6.00 
Peerless Custom 8 | Morse = Aut-L |*Aut-L_ Rock WG | 13 1 WO-P 4 is | Sal % | 4.80 | Bendix Ross | S 60 | Rub B Alem | 31x6.50 
Pierce-Arrow 54 | Chain, Del-R |*Del-R-S Long | O | 3 | SM-F [S| Own % | 442! Bendix Ross |S 61 | Faf | Myers | 18x6.50 
Pierce-Arrow 52 | Chain Del-R |*Del-R-S Long | O | 3 SM-F |S | Own % 4.42 | Bendix Ross S 61 Faf | Myers 18x7.00 
Pierce-Arrow 53 _! Chain Del-R |*Del-R-S -S _Long oO [3] SM-F |S }+Own % | 4.58 | Bendix Ross |S 61 Faf Myers | 18x77. - 
Plymouth | Var__—Del-R | Del-R_ Own | O |3/|/BW-F | O| Own % | 433 | H War | S 53% | Tryon | Al-Z | 19x4.7 
Pontiac 6 Chain Del-R Del- =) -- —_—_\— SM- BW- -F | — Own % | 4.55 Bendix Sag. Ss 54 = “Inlox a "18x5. 55 
Pontiac V-8 _ ___| Link _ Del-R__ Del- R  -—/|-—|—|SM-BW-F | —| Own 4.22 | Bendix Sag | S 5414 = | 17x6.00 
Reo Royale 8-35 | Morse Del-R | Del-R. Long | O | 3| SM |U|Own', | 407|H Ross |S57%| Own | Far | 6.50x18 
Reo Royale 8-31 | Morse Del-R | Del-R Long * O | 3'| SM |U | Own % 4.07 | H Ross | S 5714 | Own Al-Z | 6.50x18 
Reo 8-21 | Link Del-R | Del-R Long | O |3|SM |}U|Own % | 442!H Ross | S 55% | Tryon | Al-Z | 17x6.00 
Reo 6-21 | Morse Del-R | Del-R Long | O | 3| SM |U | Own % | 407|H Ross | S 55% | Tryon | Al- * | 17x6.00 
Reo Fly. Cloud 6-25! Morse Del-R “Del-R Long | O | 3|SM | U | Own % 442 |H Ross | S 5534 | Own sis“ Ai- 17x6.50 
Reo 8-25 |Link Del- -R |*Del-R_ Long | O | 3 | SM _|U | Own % 4.42 | H Ross | S 55% | Own | ALZ. _| 17x6.50 
Rockne 6-65 ~Morse Aut-L |*Aut-L-S Borg | O | 3 | SM-BW-F | M| Spic %4 | 4.27 | Bendix Ross |S 54 Tryon | Al-Z | 18x5.25 
Rockne 6-75 __ i Chain — Aut- Lo *Aut-L-S Borg | oO {3 |SM-BW-F | M | Own Vv, | 4.73 Bendix Ross | S 54 Tryon | Al-Z 18x5.5) 
Studebaker 6-55 Chain Del-R |*Del-R-S Long | O |3| SM-BW-F (|S Own %2 | 4.27 | Bendix Ross|S54 | Tryon | Alem | 18x5.50 
Studebaker Dict. 62 | Cel Del-R |*Del-R-S Long | O |3|SM-BW-F |S | Own 42 | 4.73 Bendix Ross |S 54 | Tryon Alem | 18x5.50 
Studebaker Com.71| Cel Del-R |*Del-R-S Long | O | 3 | SM-BW-F |S | Own 12 | 4.73 ; Bendix Ross |S 56 | Faf |; Alem | 18x6.00 
Studebaker Pres. 91| Var-G_Del-R |\*Del-R-S Borg | O | 3 | SM-BW-F | S | Own ¥ | 431 | Bendix x Ross 1S 60 | Faf | Alem _ | 18x6.59 
Stutz LAA | Link Del-R | Del-R- Borg | D | 4 | — U|Sal % | 475 |H Gem S 60 | Own | Bijur | 19x6.00 
Stutz SV-16 | Link Del-R | Del-R Long | M|3{|SM M Tim % | 475 |H Gem S 62% | Own | Bijur | 20x6.50 
Stutz DV-32 | Link Del-R | Del-R__Long | M| 3 | SM £ Tim % | 450 |H Gem S 62% | Own | Bijur | 20x7.00 
Willys-Ov'land 6-90 | Link — Aut-L |*Aut-L —|0O|3)|SA-BW-F |S |Own % | 4601 Bendix Own|S 51 | Tryon | Alem | 18x5.25 
Willys-Ov'land 8-88 | Link Aut-L |*Aut-L *Borg | O | 3 | SM-BW-F S| Own % | 440! Bendix Ross|S 56 | Tryon | Alem | 18x5.50 
Willys-Kni. 66-D | Link Aut-L |*Aut- L —!0O|3!SM-BW-F | Sj} Own % | 4.18 | Bendix Gem S$ 56 | Tryon | Alem | 17x6.00 
Willys-Knight 95 | Link Aut-L sAut-L —|0O}3!SM-BW-F | S| Own '% | 4.89 | Bendix Gem|S 51 | Tryon | Alem | 18x5.50 
KEY TO ABBREVATIONS Clutch—Borg, Borg & Beck; Br-L, Brown- | Chassis Lubricator—Alem, Alemite; Al-Z 


Weight — $Austin standard 2 passenger 
coupe. Stutz DV 145-inch wheel base 
weighs 5,352. 


Wheel Base-—*Over all length of chassis 
instead of whee) base, which manufac- 
turers refuse to. give. 


Engine Make—Con. Continental: Lyc. Ly- 
coming, Hall, De Vaux-Hall Motors Corp 
“Air-cooled with spot temperature con- 
trol. *Thermo syphon water circulation 


Thermostat—Bish-Bab. Bishop & Babcock. 
Dole, Dole Valve Co., Chicago, Il.; Ful, 
Fulton Co.; Har, Harrison; Pines, Pines 
Winterfront Var, various makes. 


Valve Atrangement—L, L head; H. hori- 
zontal O, overhead; K, sleeve valve; 
LV, V-type L head. 

Piston Material—*Alum, 
invar struts. Alum, aluminum alloy; 
cast iron; S. St semi-steel. 

Oil Purifier—Wal, Wall; Han, Handy; AC, 
AC Spark Plug Company; Ste, Stewart- 
Warner: Ski, Skinner; Flo, Floato; Cuno, 
Cuno Engineering Corp; Pur, Purolator. 
*Using both Floato and Skinner. 
+Using AC with Floato attachment. 
**Using both AC and Purolator. 


aluminum with 
cl 


Fuel Cleaner—AC, AC Spark Plug Co.; Gas, 
Gascoiator: Ste, Stewart-Warner; Til, 
Tillotson; V-S, Van Sicklen 

Carburetor—Sch, Wheeler Schebler; Zen, 
Zenith; Mar, Marvel; Car, Carter; Str. 
Stromberg; DL, Detroit Lubricator; Til 


Tillotson; B&B, Borg & Beck. 

Air Cleaner—AC, AC Spark Plug Com- 
pany; AM, Air Maze; Un, United; Til. 
Tillotson 


Front End Drive—Link, Link Beit; Tex, 
Texolite; Cel, Celeron; Diam, Diamorcd 
Chain; Morse, 
Var, various makes of chains; 
various makes of gears. 

Ignition, Generator and Starter—Aut-L, 
Auto-Lite; Del-R. Delco-Remy; Dyn, 
Owen- Dyneto Corp.; N E, North East 
*Nash.—Indicates Cwin ignition. 

*Bendic starter used. S—Startix equipped. 


Morse Chain Company; 
Var-G 


Lipe: Reck. Rockford Machine; Long 
Long Clutch Company; Rus, Russel] 


Mfg. Co. *Bendix Clutch Control. 
Transmission Make+D, Detroit Geary WG 
Warner Gear Company; M, Muncie Gear 


Company; O, Own; N, New Process Gear 
Corp.: W, Warner Corp. 
“Franklin Transcontinent models are 


equipped with both Warner and Detroit 
3 or 4 speed gear sets, according to body 
type. 

Transmission Tape OF: Detroit Gear $ 
Machine Co.; LGS, The LGS Corp.; 
Free Wheeling; SM, Synchro Mesh; bw’ 
Borg-Warner: NP—New Process Gear 
Corp.; WG, Warner Gear Co. 

Universals— U, Detroit Universal Products; 
S. Spicer Mfg. Corp.; O, Own, M, Me- 
chanics Universal Joint Company. 

*Cord using Detroit Universal Products 
and Mechanical Universal Joint Co. 
Rear Ax'e—Co] Columbia; Sal, Salisbury, 
Spic, Spicer Mfg. Corp.; Tim, Timken: 
N.P., New Process Gear Corp: 1%, Semi- 
floating; &, & floating; Full floating: 

tAdams used on custom "Laie. 

Ratio—*Dual ratio optional; Hudson 132- 
in. wheel base models have rear axle 
ratio of 5.10 

Brakes—H, hydraulic; M, 
Bendix, Bendix Brake Corp. 
with Vacuum Booster 

Steering Gear—Gem, Gemmer; Ross, Ross 
Gear and Tool Company; Sag, Saginaw. 
Sey-B. Seylor-Beall Manufacturing Com- 
pany; War, Warner: N.P.. New Process 
Gear Corp. tRoss used on custom models. 


Rear Springs — S. semil-elliptic; El, full 
elliptic; Cant, semi-cantilever; S-Tr. 
semi-transverse. 

Spring Shackles—Tryon, Willys-Morrow 
Company: Rub B. Rubber Shock Insu- 
lator Company; Faf, Fafnir Bearing 
Company; ERS, Eaton Products, Inc.; 
Inlox—Inland Mfg. Co.; *Tryon, front, 
ERS, rear. tOwn, front, ERS, rear, 


mechanical; 
*Equipped 





Alemite Zerk; 
Corp.; Far, 
Lubricating Co 
Tires—Auburn 12, custom models equipped 
with 17x6.50 
*Hudson 132-in. wheel 
equipped with tires 17x6.50. 
inch wheelbase models have 
tires 


SIX GENERAL MOTOR 


Bijur, 
Farval. 


Bijur Lubricating 
Myers—Chassis 


base models 
Stutz 145- 
20x7.00 


Pontiac, Feb. 26.—H. T. Dehart, 
advertising manager for General 
Motors Truck Company, returning 
here from the Kansas City show, 
reported that out of twelve trucks 
and two trailers shown by General 
Motors Truck Company at the show, 
six were sold. Sales were higher at 
Kansas City than in Chicago, De- 
hart said, 

Wide interest in the commercial 
exhibit at the Kansas City show 
was reported. Dehart says. the 
show was more interesting and at- 
tracted a more diversified crowd, 
some of whom returned several 
times, than any of the national 
shows. He has attended all of the 
national exhibitions. 


Cc LASSIFIED ADVERTISEMENTS 
IN THE AUTOMOTIVE DAILY 
NEWS BRING RESULTS 





FARM BELT 


SALES 


IN JANUARY DROP 
SHARPLY FROM 1931 


(Continued from Page 1) 


TRUCKS SOLD AT SHOW drop of 52.7 per cent. North Dakota 
reported a total of 267 for January, 
as against 547 a year ago, off 51 per 


cent., 


while South Dakota reported 


only 290, as against 1,133 a year ago, 


the decline being 


74.5 per cent. 


The following table compares new 


car registrations 
in the five states 


1932 1931 | 
Dene is iccsnteeane 1,561 1,983 
Nebraska ...... ere 3, 183 | 
North Dakota ....... 267 547 
Oklahomae ..cccccese 1,439 3,029 | 
South Dakota ....... 290 1 1133 | 
EOI: 640550 6e os 4 9,875 


in January, 1932, 
with a year ago: 


MOVING ON MARCH 1 


Red Bank, N. 


Kelly Company, Inc., 


new building on 
about March 1. 


J., Feb. 26—J. H 


East Front Street 
The new building 


has a thirty-three foot front and is 


200 feet long. 
is for expansion. 


The additional room 








will move to its | 









OTICE 


Please see the fifth col- 
umn to the left of this 
advertisement giving 
steering gear informa- 
tion. Notice the out- 
standing Ross predom- 
inance. The actual 
figures are: 


ROSS 
24 


FIRST 
Competitor 


SECOND 
Competitor 


is 


THIRD 
Competitor 


2 


Build Their 
Own 


10 





There is only one 
CAM & LEVER 
Steering Gear 





ROSS 


Cam & Lever 
——— 
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Nash Adopts Worm Drive 
In Three Larger Eights 


(Continued 


bevel drive, are used in the stand-| 


ard eight and the Big Six. 


Another feature of the new line| offering a flat surface to air pres- 
this year is the X-Dual, twistproof sure The curve of the fenders 
frames used in all models. In this | merges into the new  steel-and- 


frame the X member extends al- 
most the entire length of the side 
forming 


members, virtually 
chassis foundations in one, 

Bendix four-wheel internal ex- 
panding mechanical brakes are 
standard throughout the line. All 


eights are equipped with centrifuse 
brake drums, a new Motor Wheel 


& 


A RIGHT S!'DE VIEW of the 


two 
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from Page 2) 
speeds, 


to reduce the “pull” set up by 





behind a swiftly moving car and 
P| 
f 





« 
i 


new Nash Big Six engine shows 


the arrangement of the manifold and downdraft carburetor and 


the control unit 


right of 


oil temperature 


Corporation development, which 


provides cast iron braking surfaces | 


in contact with the lining. This in- 
novation is claimed to give improved 
braking effort, smoother control and 
longer life to linings. 

Springs are semi-elliptic, 
front spring bolts on the three 
larger eights Bijur lubricated. Rear 
Spring shackles are rubber insulated. 
All models are equipped with steer- 
ing road shock eliminators. Rubber 
insulated shackles are used front 
and rear on the smaller eight and 
the six. 

Lovejoy double-acting hydraulic 
shock absorbers are used on the 
three larger eights. Single-acting 
absorbers are used on the smaHer 
eight and the six. All are fitted 
with dash ride regulators. All chas- 
Sis parts on the three larger eights 
are Bijur lubricated. Ross cam and 
lever steering is used on the six 
and the andard eight with Gem- 


St 


& 


with | 





in the water line at the lower 


the picture 


|} creates a vacuum behind the body. 


In appearance the new models are 
| trim and reveal attractive details in 
design. A few of these features in- 
clude new color combinations, pro- 
|nounced V-type fronts, new head- 
light brackets and tie bar, two horns 
|}mounted on lamp brackets, single- 
|bar bumpers front and rear, long 
hoods with door-type ventilators 
| and concealed hood fasteners, slant- 
jing non-glare windshields, slip- 
| stream fenders merging into mas- 
| Sive steel and rubber running 
|boards, refined fender and tail 
| lights with two rear fender tail and 
stop lights on the Ambassador eight, 
Advanced eight and Special eight 
| models; smaller, sturdier demount- 
j}able wood and wire wheels with 
jlarger tires; three-spoke, pressed, 


| hard rubber covered steel steering 
| wheels and tilted tire carriers, 


Bodies are completely sound- 
proofed and insulated against heat 


Sey eeperaneeen ~~ 


| 
| 





LEFT SIDE VIEW of the New Nash Special Eight engine, show- 
ing the carburetor and manifolding arrangement as well as the oil 


temperature 


mer worm and roller on the three 
larger eight models. Five demount- 
able wood or wire wheels are stand- 
ard on all models. Tire sizes are: 
Ambassador and Advanced: eights, 
7.00-18; Special eight, 6.50-17; 
Standard eight, 5.50-18, and the Six, | 
5.25-18. 

The new Nash “slip-stream” body 
designs involve two principal fac- 
tors which are said to add to the 
grace and beauty of the entire line. 
The first tends to minimize air re- 
Sistance, thus reducing fuel con- 
sumption and permitting higher 
speeds. The second leads to a bet- 
ter utilization of the space within 
the bodies for the comfort of driver 
and passengers. 

Interesting details of this design 
include V-shaped fronts, which 
serve to split the wind at high! 





control unit 


and cold. All possible chassis points 
are likewise silenced by types of 
insulation best suited to the pur- 
pose. Wider front and rear doors 
and wider seats, with high, restful 
backs and wide arm rests are pro- 
vided. 


New, roller-type adjustment of 
the front seat is operated by 
“finger-tip” control instantly and 


easily to suit the driver as a mat- 
ter of utmost convenience. 
handy glove compartments flank 
the instrument panel with its dial 
speedometer and complete driving 
instruments. All new Nash doors 
lock from the inside as a protection 
for driver and passengers against 
outside intrusion. Upholstery of 
mohair, broadcloth, Bedford cord 
or leather is available. 

Additional interior advantages in- 





Slanting windshields slip 
| the air stream upward instead of 


| rubber running boards, The sweep- 
ing curve of the roof line continues 


the slipping action. Bodies are 
widest at their center, narrowing 
down toward the rear. The curving 


or “beavertail” back design is said 


swirling air which ordinarily whirls 


. 


clude: New hardware and window 
lifts; one-piece wood-finish garnish 
moldings, with aprons under all 
side windows; smoking sets; electric 


compartments of the Ambassador 


|8 and Advanced 8 models; new in-| 
wind- | 


side sun visors; concealed 

Shield operating mechanisms, 
twin windshield wipers and 
vidual motors in Ambassador 
Advanced 8 and Special 8 models; 
non-glare rear view mirrors; nickel 
trim robe 
rests, and silk assist cords and silk 
finish curtains. 

Twin cowl ventilators are fea- 
tured on all models, and the im- 
proved parking brake lever is lo- 
cated conveniently at the left side 
of the front compartment, clear of 
the left front door. Built-in radio 
aerials are standard. 


BOHNALITE CONNECTING 
RODS, PISTONS LINKED 
1ST TIME ON NEW NASH 


Detroit, Feb. 26.—“For the first 
time in the history of the automo- 
tive industry, Nash Motors Company 
in its new models has combined the 


with 
indi- 





| 


use of both Nelson Bohnalite pistons 
and Bohnalite connecting rods,” says 
Charles B. Bohn, president of the 
Bohn Aluminum and Brass Corpora- 
tion of Detroit. 

“The new Nash series presents 


NASH FIVE-PASSENGER four-door convertible sedan. 


= ——$ $$ 


cigar lighters in both front and rear | 


8, mately two-thirds of the cars ex- 


rails and folding foot} 





PUROLATOR OIL FILTER 
STANDARD EQUIPMENT 
ON NEW LINE OF NASH 


Newark, N. J. Feb. 26.—Approxi- 


hibited at the various automobile 


shows throughout the United States 
this year carried oil filters as 
standard equipment, and the new 
Nash line of motor cars for 1932 is 
announced elsewhere in this issue 
as equipped throughout with Puro- 
lator Oil Filters, licensed under the 
Sweetland patents and produced by 
Motor Improvements, Inc., of 
Newark. 

Only a few years ago the use of Oil 
filters upon automotive engines was | 
a novelty. One sentence explains | 
this increasing popularity of oil 
filtration, say Motor Improvements’ | 


7 








Officials: “It saves the American 
motorist more than $100,000,000 a 
year.” 

A more general adoption of oil 
filtration for motor vehicles has 
been retarded by three factors; 


Motor Improvements’ officials say 
the difficulty of constructing a 
filter which should be effective and, 
at the same time, sufficiently small 
in size and light in weight for in- 
stallation on a motor; the willing- 
ness of manufacturers to add to 
construction costs, and the igno- 
rance of the average motorist of the 





many refinements in advanced body 
designs and in luxurious appoint- 
ments. But Nash also realizes that 
1932 will be a year when perform- 
ance will count to the utmost—that 
the motor car that will out-perform 
will also be the motor car that will 
outsell. 

“To give that lightning-like get- 


Two| away, speed and smooth engine per- 


formance that the 1932 motorist de- 
mands, Nash therefore offers for the 
first time the unique combination 
of Nelson Bohnalite pistons and 
Bohnalite connecting rods. 

“Bohnalite being 62 per cent. 
lighter than iron, this new piston 
and rod assembly offers decided ad- 
vantages for the highest type of en- 
gine performance,” 





advantages which oil filtration 
gave to him. 

The first problem, that of manu- 
facture, has been completely solved 
and the solution of the second, al- 
ready well under way, depends for 
completion upon a satisfactory ter- 
mination of the third. In other 
words, the motorist will always get 
what he demands of the manufac- 
turer, oil filters as well as other 
improvements, and, in the case of 
oil filtration, the manufacturer is 
already in a receptive mood be- 
cause of the assurance which fil- 
tration gives him that his motor will 
be operated under proper oil condi- 
tions. 

Tests by engineers of Motor Im- 
provements, Inc., have proved that 
unfiltered crankcase oil changes 









ii sail as be 6 


wha apelin nasil n s caah 


ht — el A ong 


Convertible model roofs are not wired for radio 


rapidly from a lubricant to a fine 
grinding compound which wears 
down the moving parts of a motor 
with each revolution. These tests 
were conducted upon different mo- 
tors, each equipped with a Puro- 
lator filter. The filter was removed 
from one car after the other at 
the end of each 1,000 miles of Op- 
eration. Even the filter which 
had undergone the least use was 
found to contain an accumulation 
of dirt, sand, chips of metal, etc., 
which was effectively used as a 
grinding compound in experimental 
work in the Purolator plant. The 
nature of this sludge was the same, 
though the accumulation, of course, 
was greater in filters submittea to 
longer usage. 

Ernest J. Sweetland, inventor and 
manufacturer of an_ ore filter, 
sclved the problem by.an adapta- 
tion of his original filter, making 
the filtering surface on the prin- 
ciple of an accordion, ; 





Truck and Bus 
Issue—Mar. 18 


In addition to up-to- 
the-minute specifica- 
tions with prices, the 
issue will contain 
latest registration fig- 
ures by states and 
makes, in addition to 
news and articles of 
interest to every 
truck dealer and fleet 
owner who will re- 
ceive the issue. 

No added charge for 


extra distribution. 
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ENGINE 
INSURANCE 


for four more fine motor cars 


NASH new models 
. 1060 -1070 -1080 -1090 
are equipped with 


PUROLATOR 
OIL FILTERS 





















The Nash Motors Company is known to the 
world as maker of quality cars ... and their 
decision to equip the new Nash models with 
Purolator Oil Filters, marks another milestone 
in Purolator progress. It is added evidence 
that automotive engineers very generally accept 
and approve those ingenious and effective filter 
principles, exclusive to the Purolator Oil Filter. 

Those Nash service stations that desire to keep 
in step with Nash’s oil filtration policy, will be 
interested to know that genuine Purolator refill 








Our Roll of Honor is constantly lengthening. Here is an 


i lete list f 1932 dels that P lat - L d: . 7 ee 
ee Vanecianditen Cnet eae cas cartridges are also available for re-servicing 


Auburn 8-100 Hupmobile 225 4 

Auburn 12-100 Hupmobile 226 Nash Models of previous years. They can be 
Chrysler 6 Hupmobile 237 = - . 

Chryeler 8 Nash 1060 secured from the Purolator distributor in your 
Cc ler-I ial 8 Nash 1070 e e na ° ° e e 
ees a. sane territory. All inquiries mailed direct to this office 
ar > | |e will be immediately referred to the nearest 
De Sete ¢ Peerless-Custom = = office for attention. Motor Improvements, Inc., 
Dodge 6 Pierce-Arrow 51 r 

Dodge . Pierce-Arrow 52 365 Frelinghuysen Avenue, Newark, New Jersey. 
Duesenberg 8 Pierce-Arrow 53 

Franklin 6 Pierce-Arrow 54 

Franklin 12 Studebaker Dictator 

Hupmobile 214 Studebaker Commander 

Hupmobile 216 Stutz SV-16 

Hupmobile 218 Stutz DV-22 

Hupmobile 221 Willys-Knight 95 

Hupmobile 222 Willys-Knight 66-D THE OIL FILTER 


TTT LICENSED UNDER SWEETLAND PATENTS 
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ELMIRA NY 
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START PROFITS ROLLING WITH 


STA 


A new great BENDIX PRODUCT 


BUILT BY THE MAKERS OF THE BENDIX DRIVE 





Simply turn on the ignition—Startix instantly, Startix aids free wheeling; automatically warns of 

automatically starts the engine; then repeats auto- an ignition switch left on in leaving the car; assures 

matically whenever the engine stalls.. No more longer battery life—warns at once of generator 

tragedies from stalled engines on crossings, on dan- trouble. It entirely eliminates the discomfort and 

gerous grades, in heavy traffic. As long as the igni- soiled shoes that often result from an inconvenient- 

tion is “on”, Startix controls the engine. ly located starter button. None is necessary with 
Startix. 


Can you wonder why Startix is easy to sell? Why 


it’s your opportunity to start the profits rolling? Be the first in your community to offer Startix. 
Every motorist needs Startix—to be safe, to have a Cash in NOW! on the first great wave of demand. 
thoroughly modern car. Yousell them! Startix can 

be installed on practically any car that has the Ben- Write us for details of our complete merchandising 
dix Drive—$10 plus installation. And it’s easy to plan. Eclipse Machine Company, Department ST- 
put on—a compact electric switch that goes on the 23, Elmira, N. Y., Subsidiary of Bendix Aviation 
dash or engine. Corporation. 


BENDIX PRODUCTS} 


AUTOMOBILE 
AVIATION-MARINE 
INDUSTRIAL 


SR ne re es ee ee RET ER RR Re eRe Reem nemee Renee eee eee eenaaeeemy 


ECLIPSE MACHINE CoO., Department ST-23, Elmira, N. Y. 


Please send me full details of your complete merchandising plan for Startix. 





Name 


Address 





City 
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It’s a better car because 








ae 


BENDIX-EQUIPPED 


In the forefront of transportation’s countless workers 
—striving to achieve the millennium of motoring ease 
and comfort—is the great institution of Bendix; study- 
ing, guiding transportation’s every forward stride. 

Bendix’ concern is with those necessary units 
which provide control of the giant, Gasoline Power — 
Starting. Going and Stopping. 

Bendix Products are a complete. efhicient system 
which translates your desire. your will to Gasoline 


Power. You decide —and the giant obeys. Without 


1 
») 


PRODUCTS 


AUTOMOBILE + AVIATION 


BENDIX MECHANICAL BRAKES... BENDIX 
.. B-K Vacuum 
BRAKES. 


BENDIX STARTIX. 
...LOCKHEED HYDRAULIC 


STROMBERG CARBURETORS. 





DRIVE. 
BRAKE BOoOSTERs. 
.. BENDIX-WESTINGHOLSE 


.. BENDIX FLEXIBLE 


one or more of them no motor -car is modern: with 
them, your car is a better car. 

Bendix Aviation Corporation, through its 18 strong 
companies, supplies to Transportation its need for 
these vital products. 

Bendix study and research — more intelligently 
directed because they are unified — help create Trans- 
portation needs of tomorrow; so that you may travel 
with new comfort, added convenience, perfect safety. 


BENDIX AVIATION CORPORATION, CHICAGO, NEW YORK. 


DIX 









- MARINE + INDUSTRIAL 


-. BENDIX CLUTcn ContTRO.L. 


-. COWDREY BRAKE TESTERS 


AIR 


- AND 


BRAKE SYSTEMS... 


TUBING. OTHER EQUIPMENT 


















NASH 












Within the last few months, the industry at 
large has announced its new models. Now 
Nash steps out ahead, presenting important basic 


advancements in both chassis and body design. 


(@ The new Nash is the fine and final result of 





one of the most sweeping and costly manufac- 


turing programs ever undertaken in the Nash 
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STEPS 


OUT AHEAD 


WITH 5 NEW 


TODAY 


SERIES 


field. (Its complete Slip-Stream Body 





Design, with V-Radiator and Beavertail 
back, creates a new motor car individuality. 
The chassis design introduces a new person- 
ality in motor car performance. (The 
prices have been established at all time lows 


for cars of anywhere near similar quality. 


BIG SIX 
116-inch Wheelbase 
$777 to $935 


121-inch Wheelbase 
$965 to $1095 


128-inch Wheelbase 
$1270 to $1395 


" 


STANDARD EIGHT SPECIAL EIGHT ADVANCED EIGHT AMBASSADOR EIGHT 
133-inch Wheelbase 
$1595 to $1785 


142-inch Wheelbase 
$1855 to $2055 


Nore: Features found in all Nash cars are starred (*). Those not starred are exclusive to the Series specified 


Complete Slip-Stream Body with V- 
Radiator and Beavertail Back* 

“500,000 
(Special, Advanced, Am- 


Silent Underslung Worm Drive, ‘ 
Mile Rear Axle’’ 
bassador Eights) 


X-Dual Frame, Super-Rigid* 
Dash-Adjusted, Full-Range Ride Con- 


trol* 

Silent Synchro-Shift Transmission* 
Selective Synchro-Shift Free-Wheeling* 
New Steel-and-Rubber Running Boards* 


Two Glove and Parcel Compartments on 
New Instrument Panel* 


High Seat Backs with Deep, Contour- 
shaped Seat Cushions* 


Improved Parking Brake Lever, under 
Dash, at left of driver* 
Long Chassis Springs, New Type Spring 


Suspension* 





Spring Covers (Special, Advanced, Ambas- 
sador Eights ) 











Increased Horsepower* 


Lower Over-all Body Heights with Ample 
Head Room and Road Clearance* 


Centrifuse Brake Drums (AlI Eights) 


Twin Ignition (Special, Advanced, Ambassa- 
dor Eights) 


‘‘Finger-tip’’ Driving Seat Adjustment 
(All Coupes and Regular Sedans ) 


New Slip-Stream Fenders* 


Three-spoke, Clear-vision Steering 


Wheels* 
Inside Lock on All Doors* 


Roof Radio Aerial—(All Models except 
Convertibles) 


Silent Camshaft and Valve Action* 
New Rubber Air-cushion Engine Mount- 
ings* 

New Slanting Non-glare Windshields* 


Main Bearing on Either Side of Each Con- 
necting Rod* 


Improved Road-to-Steering Shock Elimi- 


nators*™ 


Aluminum Alloy Connecting Rods 
(Drilled for pressure lubrication) Bohn- 


alite*™ 


Aluminum Alloy (Invar Strut) Pistons. 
Bohnalite* 


Automatic Centralized Chassis Lubrica- 
tion (Special, Advanced, Ambassador Eights) 


Completely Sound-Proofed Bodies* 


Extra Long and Extra Wide Bodies with 
Wide Arm Rests* 


New Silent Carburetion* 


New Dual Exhaust Silencers* 


Inside Sun Visors* 

Rubber Pedal Pads* 

Deep Pile Carpets* 

Longer Hoods, Door-type Ventilators* 
Concealed Hood Fasteners* 

5 Demountable Wood or Wire Wheels* 





